
UNDERSTANDING VENETO IN FIGURES AND DIAGRAMS

Veneto offers tourists a wide range of experiences to enjoy, share and 
repeat. Indeed, there are infinite combinations of holiday experiences, 
which only for the sake of simplification are traditionally grouped into 
five different types: sea, mountain, cities of art, spas and lake. Every 
experience brings you into contact with the culture, landscape, traditions, local produce and identity of 
Veneto. 
In 2017, Veneto had recorded record numbers of tourists and, as we know, it is hard to match up to much 
higher figures than the trend outlined over the years. However, in 2018, the tourist appeal of Veneto, 
enhanced by the entrepreneurial skills of local operators and by a structured and collaborative promotion plan, 

further increased the flow of tourists to the region, 
welcoming approximately 19.6 million visitors 
(+2.2%)1, and over 69.2 million overnight stays 
(+0.2%). In 2018, Veneto saw an greater increase 
in the number of Italian tourists (+2.8% arrivals and 
+1.6% in overnight stays).  Foreign visitors increased 

in number (+1.8%) - confirming the strong appeal of Veneto locations - but not with regard to overnight stays 
(-0.4%). Positive changes are recorded for the non-hotel sector (+4.8% and +0.5%), whereas interest in the 
hotel sector increase (+0.8% arrivals) whilst the number of overnight stays remains stable (-0.1%).
Please note that these statistics relate only to those who stay for at least one night, i.e. guests staying in 
accommodation for holidays, business, health, medical care, sporting or religious purposes etc. The data 
processing does instead not include daily tourism, hugely important for our region’s economy, with 14 million 
day trips by Italian citizens each year, including people from Veneto, who choose local places to enjoy a day 
out, especially in summer, somewhere other than where they actually live.

Source: Processing of provisional ISTAT - Regione Veneto data by the Regione Veneto Statistical Office

(*) Apart from the municipality of Sappada, which became part of Friuli Venezia Giulia

NEW RECORDS FOR 2018

Comparison with the previous year (*)

TOURISM IN VENETO IN 
2018: CONFIRMATION OF 
SUCCESS

YEAR 19 - MARCH 2019

http://www.regione.veneto.it/web/statistica

WHAT IS AVAILABLE:
- Study: Analysis of the Veneto tourist system
- Enterprises - 2018
- Tourist movement - 2018

An upward trend, reaching the current figure of 69 mil-
lion tourist overnight stays in 2018

Arrivals
19.563.348

Presences
69.229.092

+2,2%

+0,2%

Italian        +2,8%
foreigners +1,8%

Italian        +1,6%
foreigners -0,4%

23 22

32

55

69

47

2000 03 06 09 12 15 2018

September 2001
A�ack towers
twin 

milion

milion

milion

2012-2013
Difficult situa�on
economic
in Italy

Foregners

Total

Italian

September 2007
Beginning of 
the crisis
economic
interna�onal

1 Changes calculated excluding Sappada, a municipality which became part of the Friuli-Venezia Giulia Region in 2018



Italians increasingly choose national destinations, in particular in Veneto, that are closer and safer and have an 
unbeatable charm.  In particular, people from Veneto - which made up 8.8% of tourists - increasingly value their 
region’s cities of art (+5.1% in arrivals), the breathtaking mountain views (+1.4%), lakeside locations (+9.2%), 
spas (+4.5%) and especially the seaside (+2.4%) the preferred holiday for the majority (destinations chosen by 
43.7% of those who don't travel outside of the region). International tourism shows increasing interest among 
American (+14.1%), Chinese (+5.2%) and Russian tourists (+7.9%), with the latter being important for the high 
level of spending at destination. There is a notable decline in  our longest standing visitors, i.e. Germans 
(-5,5%), Austrians (-1.1%) and UK (-1,3%) with a return to the situation preceding the peak of 2017.  

A comparison between the rankings of foreign visitors from 2000 and 
2018 highlights certain emerging markets: China (which has risen from 
18th to 11th place), Russia (from 23rd to 12th), Ireland (from 28th to 
16th), Romania (from 31st to 17th), South Korea (from 34th to 21st) and 
India (from 34th in 2005 to 26th). 
The flow of foreign visitors plays a fundamental role: Banca d’Italia 
estimates that revenue from incoming foreigners in Veneto reach 5.9 

billion euro in 2017, which includes spending on accommodation, shopping and all other services used1. The 
spending of foreign tourists in Veneto represents 15.1% of the total tourist spending in the whole of Italy, only 
beaten by Lazio and close to that of Lombardy.  In Lombardy, however, spending is different from in Veneto, 
above all, due to its composition: more towards business trips, studying and shopping, rather than on actual 
holidays which counts for just 41% of spending, against 78% in Veneto. Foreign spending in Veneto shows 
considerable growth (+8.4% compared to 2017 and +18.2% compared to 2012). Those who decide to stay in 
tourist accommodation spend on average of €105 a day, an average of greatly varying situations: the lowest 
average daily spending is found in beach holidays (around €67), the highest for cultural trips (€134 per day); 
the middle range values are for lakeside holidays (€76) and mountain breaks (€102). The provisional data for 
2018 indicates growth in foreign tourist spending of +3.7%.

COUNTRIES OF 
ORIGIN

WHERE DO THE TOURISTS WHO CHOOSE VENETO 
COME FROM?

FOREIGNERS SPEND APPROXIMATELY 
6 BILLION IN VENETO EVERY YEAR

Source: Processing of provisional data from Istat-Regione Veneto and Banca d'Italia by the Regione Veneto Statistical Office

2018 tourist overnight stay rankings Rate of overnight stays and average daily spending (**) 
of foreigners according to reason for travel Year 2017

1 Excluding return travel expenses

(*) Comparison excluding the Municipality of Sappada, which migrated to Friuli-Venezia Giulia
(**) This includes spending on accommodation, restaurants and bars, shopping, transport around the place visited and other services for foreigners staying 
in tourist accommodation.  It excludes return travel expenses
(°) Food and wine tourism, ecotourism, sporting holiday or travel for cultural or sporting events
(°°) Travelling with at least one overnight stay in tourist accommodation for work, study, shopping, visiting relatives or friends, medical care, religious reasons, honeymoon, etc.

% var. 2018/17(*)

Origin Overnight 
stays

% share 
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total in 
Veneto

Arrivals Overnight 
stays

Most popular 
type of 

destination

Italy 22,346,943 32.3 2.8 1.6 City (49%)
of which Veneto 7,408,160 10.7 3.5 -0.3 Sea (44%)
Germany 15,599,118 22.5 -5.0 -5.5 Lake (39%)
Austria 3,799,369 5.5 0.0 -1.1 Sea (55%)
UK 2,591,590 3.7 -1.8 -1.3 City (71%)
Netherlands 2,423,065 3.5 -6.0 -1.9 Lake (44%)
U.S.A. 2,343,472 3.4 10.4 14.1 City (92%)
France 2,011,441 2.9 2.8 0.9 City (75%)
Switzerland 1,825,427 2.6 -1.2 -2.7 City (39%)
Denmark 1,210,201 1.7 -7.0 -8.9 Lake (40%)
Czech Rep. 1,150,997 1.7 0.4 2.7 Sea (55%)
Poland 1,148,973 1.7 1.3 -1.3 City (48%)
China 1,027,654 1.5 4.0 5.2 City (95%)
Russia 918,066 1.3 13.4 7.9 City (72%)
Spain 847,828 1.2 12.3 12.3 City (87%)
...
Total 69,229,092 100.0 2.2 0.2 City (55%)
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UNDERSTANDING VENETO IN FIGURES AND DIAGRAMS

The performance of what can be defined as the most significant sector of the Veneto economy is important 
for the whole region: 538 out of 571 municipalities have at least one accommodation facility. 
In 2018, it can be seen that the number of tourists increases or at least remains essentially stable in all 
provinces.  We must always remember that this comparison is made with the record figures of 2017. The 
largest increases are seen in and around Vicenza, Treviso, Belluno1 and Verona. The province of Venice, which 
alone receives half of the tourists who come to Veneto, sees an increase in interest by both the national 
market (+2.2%) and international market (+1.7%), not matched by a parallel trend in tourist numbers, which 
decreased overall by 1.1%. 

By analysing the tourism performance based on the type of destination, 
we can see very positive results for cities of art (+3.8% in arrivals and 
+5.2% in overnight stays), the type of holiday chosen by more than 
half of holidaymakers. The tourists in places around Lake Garda and in 
the mountains increase in number, but the average holiday is shorter. 
Seaside locations and spas see instead a decrease in numbers, due to 
a decline in foreign markets not fully offset by the improvement in the 

domestic market. 
The tourists who have shown growing interest, contributing to the positive results in our cities of art in 2018 
are the Americans (+10.5% in arrivals) and our fellow Italians (+2.6%). For places around Lake Garda, it is 
also mainly Italians who determined the positive result obtained (+10.9%), while it is the Germans who boost 
mountain tourism (+7.2%). The number of Germans spending time at the beach, however, has fallen (-6,1%), 
in the same way as for spas (-5.3%), where there is also a decline in the numbers of Austrians (-4.7%) and 
Chinese (-8.2%).

DESTINATIONS

2018 IN COMPARISON WITH THE BOOM OF 2017 (*)

Source: Processing of provisional data from Istat - Regione Veneto by the Regione Veneto Statistical Office

... in the districts ... and in the provinces

1 Changes excluding Sappada,  which migrated to Friuli Venezia Giulia
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UNDERSTANDING VENETO IN FIGURES AND DIAGRAMS

Tourism inevitably brings about economic and territorial transformations in the tourist destination, but also 
leads to social and cultural changes. For example, what are the implications of this phenomenon with the 
creation of jobs? In Veneto in 2017, there are around 112,400 employees working in the heart of the tourism 
industry. These are people employed in enterprises that rely on tourism, such as tourist accommodation, res-
taurants, travel agencies, tour operators, air and sea passenger transport.  Compared to 2011, this figure has 
increased by about 32,000 units (+40%), mainly thanks to the good performance of the catering industry. This 
concerns younger than average workers, more often with a fixed-term contract (37% against 15% of the total 
sectors) and with a greater proportion of foreign workers (24% against 11% general).

The arrival of tourists results in an increase in the number of people 
who use the territory, altering the demand for services and, conse-
quently, the quality of the services offered.
In Veneto, every day of the year, an average of 39 tourists per 1,000 
residents stay overnight.  The impact of tourism on the population 
is much more intense in lake and seaside areas: every day, there 

are 403 tourists for every 1,000 residents in the former and 365 in the latter.  In the surroundings of Lake Garda 
in the busiest periods, there are, on average, 631 tourists for every 1,000 inhabitants and 826 by the sea. In 
cities of art, and in particular in the provincial capitals, tourist flows are more evenly distributed throughout 
the year and the greater pressure on the population is found in the historic centre of Venice with an average 
of 347 tourists staying overnight for every 1,000 inhabitants, rising to 436 in July, the most crowded month.
Tourist numbers in Veneto have increased the annual production of waste per person from 440 to 456 kg and 
increased water consumption by 3.7%. 
For a more in-depth examination of these issues, see the study Analysis of the Veneto Tourist System: de-
mand, supply and social and environmental impact1 .

TOURIST NUMBERS IN VENETO...

Source: Processing of provisional Istat-Regione Veneto data, Istat data and Arpav data by the Regione Veneto Statistical Office.

THE SOCIO-
ENVIRONMENTAL 
IMPACT 

1 Study by the Regione Veneto Statistical Office, available for download at the following link: 
http://statistica.regione.veneto.it/Pubblicazioni/studio_relazione_turismo_2018.pdf
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For further information: Elena Santi +39 041/2791610

In compliance with Regional Law no. 8 of 2002, the Regione Veneto 
Statistical Office collects, analyses and publishes statistical information 
of regional interest. The data processed is community property and is 
disseminated via several publications and the Regione Veneto website  
www.regione.veneto.it/web/statistica.
The reproduction of texts, tables and graphs is only authorised for non-
commercial use and with indication of the source.
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