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The pace of growth of world trade, which is normally almost double that of GDP growth over the last four years, has gone hand in
hand with that of the world’s wealth produced while the growth prospects remain blurred , with emerging economies losing the pro-
pelling force of recent years. The slowing down of Chinese growth, the economic stagnation that involves many developed countries
and the instability of raw material prices bring out a lot of
concern for the beginning of 2016 which promises to be

EXC EI_I_E NT R ES U I_TS insidious for the global economy.
In this context, Veneto’s exports have achieved good re-
sults and continue to support the regional economy. The
FRO M CO M M ERC |AI_ year just ended closed with a satisfying increase of 5.3% in

export value compared to 2014, the maximum percenta-
TRAD E | N VEN ETO ge change from 2011. Veneto retains the second place in
the regional ranking for a total value of export: 57.5 billion
euros, with a 13.9% share of the national total.
Among the major markets double-digit increases in sales of Veneto products in the United States can be seen (+16.6%), thanks to
the depreciation of the euro against the dollar, as well as the United Kingdom (+17.0%), where the largest increases in terms of value
concerned the sales of food products (+117 million euro) and the mechanical productions (+68 million euro), in Poland (+ 11.9%),
Croatia (+ 13.2% ) and Mexico (+22.9%, equal to 120 million euros more than the previous year).
The exporting of Veneto products to China grew by +4.9%: the reduction in the turnover of mechanical production, the most impor-
tant of the Veneto export sectors in the former Celestial Empire, is more than offset by increases in exports of optical and chemical
products as well as the wood industry.
The Veneto turnover from Russia, after the reduction of approximately 180 million euro experienced in 2014, decreased in 2015 by
30.6% (or 505 million euro); Veneto therefore loses some positions(eighth to thirteenth) in the ranking of the main regional export
markets. In addition to the assets of the agricultural sector, some of which are under embargo and halved in value (-31 million euro),
they are strongly influenced by the mechanical (-142 million), fashion (-98 million) and furniture sectors (-64 million), the leading
sectors in Russia for “made in Veneto” products.

EXPORTING SUSTAINS THE VENETO ECONOMY

Veneto export shares within the world — Year 2015
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Year 2015 57,517

% var. 2015/14 +5.3%
% share on Italian exports 13.9%
% share on Veneto GDP 38.2%

Source: Veneto Region processing — Regional Statistics System Section on Istat data

AVAILABLE HERE:
- Statistical Report 2015 - Veneto tells its story, Veneto is compared
- Europa2020 Strategy: updating indicators

- Foreign trade: final data 2014 and provisional data 2015
http://www.regione.veneto.it/web/statistica




The main sector of Veneto’s exports remains, even in 2015, the mechanical industry (11.4 billion euro) and had an annual increase
significantly higher than the national increase rate: 6.0%. With regard to the dynamics of the main foreign markets of Veneto me-
chanics, compared with a significant drop in sales in Russia (-142 million euros) and China (-62 million euros), there was a substantial
increase in sales in the US (+99 million euro), in Algeria (+69 million), the United Kingdom (+68 million), in Spain (+63 million) and
Egypt (+40 million). This has resulted in a repositioning of the offer for machinery made in Veneto towards some geographically nei-
ghbouring markets or in areas where domestic demand
is growing.

Exports in the fashion sector, the second sector of Ve-

TH E SECTO RS AN D neto’s exports (10 billion in foreign sales in 2015), in-
creased by one percentage point. The German market

remains the main outlet of the Veneto productions in

MAR KETS the fashion industry, despite the modest growth shown

in 2015 (+0.6%), while exports to the US market were up
(+12.0%, amounting to 61 million euros) and in Britain (+
9.3%). In addition, we are seeing a growth in exports of
Veneto fashion in some emerging markets, such as Vietnam and Poland, where the dynamism of domestic demand is more evident.
The sore point for the sector coming from some Far Eastern markets, such as Hong Kong and Japan, and from Russia, with almost
100 million Euros less than 2014.

The sectors that contributed most to the growth of Veneto’s exports in 2015 are those of optical products (+12.6% compared to
2014 and 6.0% share of the regional total) and food products (+12.4% and 10.3% share). For the Veneto eyewear industry increases
in sales in nearly all major markets have been recorded, with the exception of Brazil and Hong Kong. The US confirmed their role the
first foreign market of reference of Veneto eyewear: 845 million euros is the value of recorded sales in 2015, equivalent to 24.5% of
exports within the entire sector and an annual growth of +26.1%.

Most likely for the “Expo effect” too, the Veneto agri-food export market closed, in 2015, at 5.9 billion euros, a figure never reached
before. The Veneto’s export dynamics of these products are changing and are being developed in new ways. 72% of foreign agri-food
turnover is achieved with the export of products to EU markets, with growth on an annual basis by over twenty percentage points in
the United Kingdom, Spain and Poland. But Veneto agri-food business is going strong also outside of Europe since the US is the largest
non-EU market (468 million euros in 2015) and where the annual growth for the food was of +20.9%.

DRIVING SECTORS AND MOST DYNAMIC MARKETS
Share and annual percentage variation on Veneto exports per sector. Year 2015
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Source: Veneto Region processing — Regional Statistics System Section on Istat data




Within the complex international framework, it is interesting to highlight the positioning of Veneto, in relation to that of some of the
major exporting regions of Europe, namely Baden-Wiirttemberg and Bavaria, in Germany, ile-de-France, Midi-Pyrénées and Rhone-
Alpes, in France and Catalufia in Spain.

The Veneto, despite a challenging context, has been able to improve its position, showing an export growth stronger than global
demand and also the growth of other regions subjected to evaluation. On the side of the target areas Veneto’s exports have been
able to more than compensate for the losses related to
the fall in demand from non-EU European countries (Rus-

|N COM PAR'SON WlTH sia in particular) with an increase in sales in the mature
economies (US and EU), and the most dynamic emerging

markets (East Asia), but also those more difficult to ap-

THE MA'N EU ROPEAN proach and characterised by deep socio-economic tran-
sformations. In recent years, regional exports have been

COM PE”TORS driven by the leading sectors of the productive system:

mechanics, as the main export sector, but also food and
beverage, footwear and other manufacturing activities,

with eyewear playing the most significant role.

With a 4% average annual increase between 2012 and 2015, Veneto holds the record of growth in exports between the regions under
consideration. Baden-Wirttemberg comes second (3.6%) and Catalonia in third (3.3%). Italy’s placement is further back, however it
does have a more intense increase in global demand (2% against 1.8%), and the Rhone-Alpes, which does not go beyond 0.4%.

In this respect, Veneto overtakes other regions, while its impact on global demand in 2015 is in line with that of Catalufia (0.4%), but
is lower than that of the Tle-de-France (0.6%) and especially the two German regions which grew by1.2-1.3%. Comparing the evolu-
tion of the sectors, it is evident that the comparison between the areas is affected by the different regional production specialisation.
Thus, for example, one should consider that mechanics plays a significant role in most of the areas considered, while the automotive
industry, which has played an important role in driving the exports of other regions under evaluation, is not part of Veneto major
export sectors. That said, leading sectors of the Veneto economy have been pushing regional exports. Mechanics, for example, has
seen a growth of 4.6%, higher than the German regions, which had grew by 1.4-1.5%, and Cataluiia and the French regions.

The food sector showed the most brilliant results: beverage exports from Veneto increased by 8.2%, those of food products by 7.7%.
The comparison areas in which the sector is one of the major export sectors showed a more modest trend: food products grew by
4.9% in ltaly, 4.1% in Catalonia, by 2.1% in Bavaria, while food and drink exports increased by 5.4% in the Rhone-Alpes and decreased
by 0.2% in ile-de-France.

VENETO, ITS COMPETITORS AND GLOBAL DEMAND

Average annual % variation 2013-2015 % Influence— Year 2015
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Source: Veneto Region processing — Regional Statistics System Section and Prometeia on various sources




In recent years the ability to innovate has become essential for companies to succeed in the context of international competition.
The analysis on the export propensity of companies investing in Research and Development (R&D), measured as the percentage of
export sales over the total, highlights that sales abroad tend to be growing with increasing enterprise size and that the exporting
enterprises that invest in research and development have a broader international perspective compared to companies that simply
export. Small exporting enterprises have an average share of foreign revenue close to 20%, while for small exporting enterprises
that invest in R&D the percentage is around 40%. .
For exporting companies of a medium size, the
value of sales abroad is just over 30%, while com-
panies of the same size exporting and investing in
| N N OVAT' O N AN D R&D tend to export an average of 48%, with a me-
dian value slightly higher than the average (50%).
It is an asymmetrical distribution of the companies
concerned and, therefore, means that more than
half of exporting and innovative enterprises sho-
wed an indicator value seen to be above average.
The progress of export propensity of large firms follows the same dynamic of the two other class sizes, with mean values and slightly
higher medians.
The analysis of this variable clearly shows that small enterprises are less orientated to exporting when compared to the larger ones,
which are turning more frequently to foreign markets thanks to the possibility of better meeting the high fixed costs arising from
trade internationalisation.
However, it does indeed emerge that size does not seem to be the only feature that matters to the international perspective of com-
panies: in the internationalisation strategy of large companies the size is associated to, as well as capital-intensiveness and wide use
of skilled labour, the ability to invest in research and development.
These features are not necessarily exclusive patrimony of medium-sized and large companies, but we can also find them, to a lesser
extent, among small enterprises.

INTERNATIONALISATION

THE INTERATION BETWEEN RESEARCH AND INTERNATIONAL PERSPECTIVE

Distribution of the exports report on revenues per type and size of business class (*).
Indexes by average and position (**). Veneto - Year 2013
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(*) Small enterprise that employs between 9 and less than 50 employees and has a turnover between 2 and 10 million euros; medium enterprise that employs between
50 to less than 250 employees and has a turnover between 10 and 50 million euros; large enterprise that employs more than 250 employees and has a turnover of over
50 million euros.

(**) This chart type, called “box plot”, allows one to concisely represent the most significant parameters of the distribution, highlighting the differences (or possible
similarities) even among several groups. The “box” is delimited by the first (Q1) and third (Q3) quartile. With this chart, you can get a graphical view of both the position
indexes (median and quartiles), and the variability indexes (the height of the box is the interquartile range).

Source: Veneto Region processing — Regional Statistics System Section on Istat data
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