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Veneto's unique, varied and first-rate tourist industry attracted a growing number of visitors in 2010 after the industry had slowed in
the wake of Europe's economic and financial crisis, which began in 2008. Since the crisis, tourist behaviour has changed: closer
destinations have become more popular, stays have become shorter, and savings are made during the visit. In 2010, more than 14.5
million tourists came to Veneto, up 600,000 on 2009 (+4.6%); the recovery in this area, however, was met with a much flatterincreasein
nights spent (+0.6%), which reached more than 60.8 million, a sign that the length of average stays (4.2 days) had fallen. The millions of
tourist that choose Veneto as their holiday destination have
enabled the region to maintain its position as Italy's most

popular tourist region over the last few years. Its position is

T H E V | TA L | TY O F confirmed by figures for 2009, the most recent available at
¥ national level, which reveal that Veneto claimed 14.6% of

VE N ETO S TO U R I S M Italy's total arrivals and 16.3% of its total nights spent. No

other Italian region is able to offer such a comprehensive
range of holiday options, one that will fulfil the
requirements of even the most discerning holidaymakers.
In the space of just a few kilometres, Veneto provides holidays by the sea, in the mountains—the Dolomites are a UNESCO World
Heritage site—in nature reserves, in the hills, by lakes, at spas and in some of the world's most unique historic cities; all of these
destinations offer their own entertainment, plus cultural and sports events, not to mention a rich tradition of local food and drink. We
should also remember that the figures on which this report is based only take into account stays of at least one night, i.e. people staying
in Veneto's accommodation establishments for holidays, business, wellbeing, health, sport and religion. They do not include day-trips,
which, even though they cannot be accurately quantified, are still a major resource for Veneto's economy. This initial, brief analysis is
the result of the strong working relationship between Veneto's Direzione Sistema Statistico Regionale, Direzione Turismo della Regione
Veneto and its seven provinces; it aims to afford an insight into the mechanics of the most important industry for Veneto's economy,
both interms of the wealthits directly produces and in terms of that produced upstream and downstream of its services.

NIGHTS SPENT BY TOURISTS IN ITALY'S REGIONS TOURIST MOVEMENT IN VENETO BY ORIGIN AND
FIGURES IN THOUSANDS AND % SHARE) - YEAR 2009 ACCOMMODATION TYPE - YEAR 2010 (*
Veneto 60,444 (16.3%) Hotels Non-hotel Total of both types
Trentino A.A. | 43,303(11.7%) Arrivals Nights spent  Arrivals _Nights spent _ Arrivals _Nights spent
Toscana | 40,971 (11.1%) ltalian 3,924,277 11,085,386 1,688,203 13,020,600 5,612,480 24,105,986
Emilia Rom. [~ 38 189 (10.3%) Intemational 6,168,108 17,222,587 2,807,049 19,505,361 8,975,156 36,727,949
I Total 10,092,385 28,307,973 4,495,251 32,525,961 14,587,636 60,833,935
Lazio | 30,471 (8.2%) Variazioni percentuali 2010/09
Lombardia | 29,457 (7.9%) Hotels Non-hotel Total of both types
Campania | 17,942 (4.8%) Arrivals Nights spent Arrivals Nights spent  Arrivals Nights spent
Liguria |77 13,953(3.8%) Italian 2.4 -0.2 2.4 3.1 0.9 -1.8
Sicilia 7: 13,765 (3.7%) International 9.3 3.5 2.5 1.2 7.1 2.3
Puglia | 12,510 (3.4%) Total 6.5 2.0 0.6 -0.5 4.6 0.6
Sardegna | 12,310 (3.3%) INDEX NUMBER (°) OF NIGHTS SPENT BY TOURISTS (BASE YEAR = 2000)
Piemonte | 11,594 (3.1%) VENETO - YEARS 2000-2010 (*)
Marche :; 10,701 (2.9%) ﬁi: —@-ltalian  ~*~International =@=Total /1&15.6
Friuli V.G. | 8,834 (2.4%) 112 e
Calabria | 8,455 (2.3%) 1(1)2 111.4
Abruzzo 7: 6,654 (1.8%) 106-
Umbria | 5,584 (1.5%) 104 105.6
Valle d'Aosta | 3,134 (0.8%) el
Basilicata t 1,889 (0.5%) 98-
Molise | 603 (0.2%) 9672000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
- . nigh1‘;s°tgyl)ent 54,609 57,496 55,079 54,780 54,230 5(?},'3';85"8""!;:)9,019 61,181 60,607 60,444 60,834
Total Italy 370,762 night spent (°) Index number = (nights spent year t / nights spent base year) x 100

(*) December 2010 figures for the mountains are provisional
Source: processing by Regione Veneto - Direzione Sistema Statistico Regionale on Istat data and Regione Veneto

ALSO AVAILABLE:

- | numeri del Veneto - la statistica in tasca

- Bollettino Indicatori di Congiuntura Economica n.18 - gennaio 2011
- Rapporto statistico 2010: i fascicoli provinciali

http://www.regione.veneto.it/statistica




Veneto's tourism is largely based on flows from abroad: in 2010, international visitors made up 60.4% of its overall nights spent.
International tourism has started to pick up again after stagnating in the last few years, and today it is stronger than domestic tourism
(+2.3% compared to-1.8%). The international visitor rankings reveal an increase in the nights spent by the nationalities have topped the
rankings for a number of years: Germans (+0.5%), Austrians (+0.7%), French (+2.4%), Swiss (+3.4%), Danish (+2%) and Spanish (+1.9%).
The United States was the worst hit by the world economic crisis and
figures for US visitors fell by almost 10% in 2009; however they did begin

to rise again in 2010 (+1.7%). Other countries climbing the rankings
COU NTRI ES OF OR'G | N include Russia (+29.1%), Japan (+4.9%) and China (+25.4%), which rose
to 14th, 15th and 17th place respectively. Chinese and Japanese visitors
prefer to visit historic cities, which account for 94% of their nights spent.

Venezia, which is included in packages with Firenze and Roma, continues to be a major crossroads between Europe and China. Russian
visitors, however, prefer to holiday by the sea (45% of nights spent) and in historic cities (42%), although flows also increased noticeably
insparesorts.
The rankings for Italian visitors remained largely unchanged: visitors from Veneto are nine points ahead from visitors from Lombardia in
terms of nights spent, followed by Lazio, Emilia Romagna, Trentino Alto Adige, Piemonte, etc. In the last year, historic cities were the
only destinations that saw an increase in their flows of national and international visitors. The number of Italians increased at spa
resorts, while the number of international visitors increased both in the areas on the shores of Lago di Garda, which accounts for a large
slice of the visitors (80.7%), and in Veneto's renowned mountain resorts. The number of Italians holidaying by the sea fell in particular,
while the nights spent by international visitors remained substantially unchanged (-0.5%).
INTERNATIONAL VISITORS BY COUNTRY OF ORIGIN ITALIAN VISITORS BY REGION OF ORIGIN
RANKING FOR NIGHTS SPENT — YEAR 2010 (* RANKING FOR NIGHTS SPENT — YEAR 2010 (*
2010/09 % share 2010/09 % share
Nights spent % var. in of Veneto Nights spent % var. in of Veneto
nights spent total nights spent total
Germania 12,715,844 0.5 20.9 Veneto 9,787,273 -2.6 16.1
Austria 3,363,565 0.7 5.5 Lombardia 4,443,179 -0.8 7.3
Paesi Bassi 2,754,468 -3.7 4.5 Lazio 1,352,177 0.3 2.2
Francia 1,869,185 2.4 3.1 Emilia Rom. 1,277,056 -16 2.1
Sra" Bretagna 1’233'32‘; ‘1‘3 ;g Trentino Alto Adige 1,225,627 37 2.0
.S.a. , A . . .
Svizzera-Liecht. 1,389,845 3.4 23 Piemonte 1,177,615 0.2 19
Danimarca 1,334,295 20 2.2 Friuli Venezia Giulia 908,441 -6.5 1.5
Repubblica Ceca 940,178 6.3 1.5 Toscana 727,150 2.7 12
Spagna 830,250 1.9 1.4 Campania 607,530 -2.1 1.0
Polonia 733,114 6.7 1.2 Puglia 566,626 -0.3 0.9
Ee'g:f , gg;zgg g'; (1)'; Sicilia 490,614 23 0.8
ngheria 3 . . L
Russia 541,588 29.1 0.9 iguria 346,899 24 06
Giappone 378,127 4.9 0.6 Marche 298,942 2.2 0.5
Australia 354,507 21.2 0.6 Abruzzo 211,736 23 0.3
Cina 349,833 25.4 0.6 Sardegna 190,349 1.8 0.3
Romania 326,799 8.8 05 Calabria 181,465 4.1 0.3
i"ez'z 282'%2 3; g'z Umbria 164,502 21 03
anada , . . o
Brasile 276,516 33.7 05 Basilicata 71,417 8.3 0.1
Irlanda 254,923 134 0.4 Molise 39,259 -2.3 0.1
Valle d'Aosta 38,130 -2.2 0.1
International total 36,.727,949 2.3 60.4 Italian total 24,105,986 -1.8 39.6
2010/09 PERCENTAGE VARIATION IN NIGHTS SPENT BY TOURISTS BY DESTINATION
I1 Italian I " International Il Total nights spent
6 5.4 5.2

4.5

Historic cities

1 4 e 18
41 ““'Mountains (*) Veneto total(*)
° -5.7 57

(*) December 2010 figures for the mountains are provisional
Source: processing by Regione Veneto - Direzione Sistema Statistico Regionale on Istat data - Regione Veneto




Veneto has always been much loved for its wide variety and hallmark hospitality; indeed it is a region that has always adapted its
services for an ever-changing demand. Its traditional destinations stand alongside those of an alternative tourism that is geared
towards discovering Veneto's natural beauty, historical villas and buildings, local traditions and typical arts, crafts and food. The

segments of the tourist industry experiencing the most growth are those
that combine a holiday with sport, such as cycling or motorcycling, golf or
horse-riding. Wellbeing and business tourism, however, are also popular
combinations.

A look at Veneto's overall figures for 2010 reveals that tourism made a
glowing recovery compared to the lows of 2009 thanks mainly to the
region's historic cities, which grew strongly on previous years (arrivals
were up by 9.8% and nights spent by 4.5%). There was a rise in the

number of Veneto's most assiduous visitors: Americans (+4%), French (+3.8%), but also Veneto residents themselves (+11.7). Despite
maintaining their attractiveness to both Italian and international visitors over the last few years, Veneto's sea resorts were the only
destination to experience slowed growth in tourist flow in 2010, both in terms of arrivals and nights spent. This fall, however, is
probably due to the inclement weather in June, the start of the summer season, and to the unpredictable weather around Italy's
national bank holiday on 15 August. Visitors from Veneto and Germany underwent the biggest drops in absolute terms. Holidays on
Lago di Garda continued their success with a 2.9% increase in both arrivals and nights spent. Mountain and spa resorts also both
experienced a rise in the number of visitors; however, visitors tended to stay for shorter periods on average, an increasingly common
occurrence that led to an overall drop in the number of nights spent.

INDEX NUMBER (°) OF NIGHTS SPENT BY TOURISTS BY DESTINATION (BASE YEAR = 2000). VENETO - YEARS 2000-2010
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(°) Index number = (nights spent year t / nights spent base year) x 100

ARRIVALS AND NIGHTS SPENT BY TOURISTS 2010/09 PERCENTAGE VARIATIONS IN ARRIVALS AND
BY DESTINATION. VENETO - YEAR 2010 NIGHTS SPENT BY DESTINATION. VENETO

Arrivals Nights spent Average stay | 'Sea [1Historic cities [ ILake [ IMountains (*) [1Spas
(thousands) (thousands) (days)
Yy ~ 9.8
100% 60 008 spas 5o 10
90%- 1 4780 Mountains(*) 5.7
.07 81
80%- 298 Lake 5.0
70%- 64
60%- .2 Historic cities 2.2 .
.26 4 -
50% . .
40% 21
30%] '
25.818 Se- 7.0 0
20%
3.685
10% 210, -1.8 1.6
Arrivals Night Spent
0% N

(*) December 2010 figures for the mountains are provisional

Source: processing by Regione Veneto - Direzione Sistema Statistico Regionale on Istat data - Regione Veneto




STATISTICHE

Veneto's hotels account for almost the same amount of nights spent as its non-hotel accommodation establishments’; this
achievement is due mainly toits historic cities, where in 2010 hotels accommodated 80% of tourist flows, and to its spa resorts, where
hotels account for almost all of the accommodation establishments on offer. At Veneto's sea, lake and mountains resorts, traditional
hotel hospitality accounted for less than one half of nights spent.
The strength of the tourism industry in 2010, in terms of nights spent, appears to be driven by a good year for hotels (+2%), compared to
aslight fall for non-hotel accommodation (-0.5%), a reversal in the figures
for the previous two years. In the last decade, a fall in the use of lower
TH E HOTEL |N DUSTRY category hotels was compensated by an equal rise in the use of higher
category hotels. This trend is all the more evident after 2008, the start of
the international economic crisis, when there was a fall in all categories
followed by a rise in only four- and five-star hotels. It appears that the

crisis has been selective and that only the higher quality establishments have continued to attract clientele as they have extended their
services to emerging markets. The increase in the demand for high quality isaccompanied by an increase in the number of high-quality
hotels; indeed, in one year alone, the number of Veneto's four- and five-star hotels rose by 24 units, which added more than 3,600 bed
places, arise that was due partly to hotels being reclassified.

') Camp-sites, agrotourism establishments, rooms-for-rent, hostels, holiday homes, mountain refuges, B&Bs, etc.

INDEX NUMBER (°) OF NIGHTS SPENT BY TOURISTS IN HOTEL ACCOMMODATION BY CATEGORY (BASE YEAR = 2000).
VENETO - YEARS 2000-2010
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(°) Index number = (nights spent year t / nights spent base year) x 100
(*) December 2010 figures for the mountains are provisional

INDICATORS FOR HOTEL ACCOMMODATION BY CATEGORY. VENETO - YEAR 2010

Hotel accommodation (*) Demand for hotel accommodation (°)
. Quality index Gross Utilization
Density ~ Accommodation Average no (3-, 4- or 5-star Index in the Tourist Density
(establishments ~ rate (bed of I§ed " establishments % share of busiest periods Index (average
per places per places per forevery 1-  total nights Average stay (average daily daily nights
1000inh,)  establishment _ @nd2:star — qpent (days) occupation of spent per
Province 100 km2) ’ establishment) 100 bed places) 1000 inh.)

Veneto
(*) Density = (establishments / area in km2) x 100 (°) % share of total nights spent = night spent in hotels / nights spent in hotels and in non-hotel
Accommodation rate = (bed places / population) x 1000 accommodation
Average no. of bed places per establishment = bed places / establishments Average stay = nights spent / arrivals
Quality index = 3-, 4- and 5-star hotels / 1- and 2-star hotels Gross Utilization Index = [nights spent / (bed places x days in the busiest months)] x 100

Busiest months: May-September for the sea; April-October for lakes; January-March and
July-September and December for the mountains; all of the year for historic cities, spa resorts
and Veneto total
Tourist Density Index = [(nights spent / 365) / population] x 1000
Source: processing by Regione Veneto - Direzione Sistema Statistico Regionale on Istat data - Regione Veneto

Regione del Veneto In accordance with Regional Law no. 8 of 2002, Ufficio di
Statistica della Regione Veneto gathers, analyses and
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Culture, Statistics and General Affairs region. The processed data herein is the patrimony of the
entire region and is published in brochures as well as on
the Regione Veneto website at

dnezia \ 30123 Venezia www.regione.veneto.it/statistica.Reproduction of these
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