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Chapter 2 – The Economic Components and the Social Environ-
ment
2015 was an excellent year for Veneto exports, which continue to support the regional economy: €57.5 bil-
lion, with a share of 13.9% of total national exports. The year ended with a very pleasing increase of 5.3% in 
export value, as compared to 2014, the greatest percentage variation since 2011.
Veneto’s domestic trade has stalled, whilst the cross-cutting segment of e-commerce continues to thrive. 
The overall value of gross agricultural production in Veneto was estimated at €5.7 billion for 2015, essentially 
in line with the previous year (-1%).
Active Veneto enterprises numbered 437,130 in 2015, 8.5% of the national total, a fall of 0.3% as compared 
to 2014, excluding agriculture, and of 0.5% with agriculture included.
In 2015, the flow of visitors to Veneto increased once again (+6.1%) and surpassed 17 million arrivals for the 
first time. This also coincides with a significant increase in overnight stays (+2.3%), which once again exceed 
63 million.
The 2015 labour market is characterised mainly by a fall in unemployment after seven negative years, both 
in Veneto and in Italy: in our region, the unemployment rate fell from 7.5% in 2014 to 7.1%.
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2.1	 Excellent Results for Veneto 
Trade

As mentioned in the previous chapter, 2015 was 
not a particularly good year for global trade, with 
the weakening of demand from emerging markets, 
which increased fears over the health of the global 
economy.

The pace of 
the growth of 
global trade, 
which is usually 
almost double 

the growth of GDP, has followed the trend of pro-
duction of global wealth in the past four years and 
growth prospects remain unclear, with the emer-
ging economies that are losing the momentum of 
recent years.
The slowdown of growth in China, the economic 
stagnation involving may developed countries and 
the instability of prices of raw materials are the 
source of many worries for the start of 2016, which 
threatens to be full of hidden dangers for the global 
economy.
Within this context, the International Monetary 
Fund estimates growth in international trade of 
just less than three percentage points for 2015 and 
predicts very weak progress in global trade for the 
following two years.

Figure 2.1.1 – Annual percentage variation in the 
global trade of goods – Years 2005:2017
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In Italy
Exports in national goods grew by 3.8% as compa-
red to 2014, reaching a record overall total of over 
€400 billion.

In 2015, trade surplus grew to reach €45.2 billion, 
which becomes €78.7 billion net of the energy com-
ponent. Trade surplus with non-EU markets was 
€33.4 billion, a good €6.6 billion more than the fi-
gure recorded for 2014, whilst for EU countries, the 
trade balance surplus dropped slightly: trade sur-
plus with European partners was €11.8 billion, €3.3 
billion less than the figure recorded for 2014.

Among the non-
EU markets, the-
re is a noticeable 

trade deficit with countries in Eastern Asia, almost 
double the deficit of 2014 at -€9.2 billion, and a lar-
ge surplus of around €24 billion with North Ameri-
ca.
The increase in national exports is distributed 
evenly between EU markets (+3.9%) and non-EU 
markets (+3.6%). The most dynamic countries for 
the Italian-made exports are the United States 
(+20.9%), the third- most important market of refe-
rence for Italian enterprises, the United Arab Emira-
tes (+16.1%), Belgium (+10.6%), Spain (+10.1%), India 
(+10.3%) and Great Britain (+7.4%), consolidating 
fourth position in the rankings of the principal de-
stination markets of Italian goods.
Foreign sales towards the two main trading part-
ners, Germany and France, grew last year by +1.8% 
and 1.3% respectively.
Sales of Italian products in China remained almost 
unchanged (-0.7%), whilst there was a reduction in 
trade flows towards Eastern European countries, 
especially due to the significant drop in sales to 
Russia, where Western sanctions over the Ukrainian 
crisis, together with the fall in price of raw materials, 
led to exports shrinking by over twenty five per-
centage points (€2.4 billion less than in 2014) and 
to Brazil (-17.4%), due to the recession that hit the 
country.
On the commodities front, there have been excel-
lent performance in the sale of transport vehicles 
(+12.7%), with an increase of €5 billion as compa-
red to 2014, in the electronics sector (+11.0%), gold 
sector (+8.4%), agri-food production (+7.4%) and 
timber industry (+6.3%). Growth in foreign sales of 
mechanical engineering products, one of the lea-
ding Italian production sectors, was just over two 
percentage points.
The only sector that recorded a decrease in foreign 
sales was the metalworking industry (-2.0%), which 
follows the negative trend that began in 2013.
In 2015, after three negative years, national pro-
curement returns to growth, with +3.3%. Growth 

Continued risks for the 
prospects of global 

growth

Noticeable deficit with 
Eastern Asia
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in imports concerned all the main manufacturing 
areas, with peaks in the transport vehicle sector 
(+21.5%), electrical appliances sector (+13.3%), 
jewellery sector (+12.2%), electronics sector (+9.8%) 
and machinery (+8.7%).
The only sector with negative growth was that of 
energy products, which recorded close to -12% 
in purchases. From a geographical point of view, 
growth in procurement from the EU (+5.9%, an in-
crease of around €12 billion as compared to 2014), 
from East Asia (+13.4%), now the second largest 
area of procurement for Italian businesses, more 
than compensated for the reduction in imports, in 
terms of value, from markets linked to raw mate-
rials, such as North Africa (-15.8%), the Middle East 
(-8.3%) and Russia (- 17.5%).

Figure 2.1.2 – Annual percentage share and va-
riation of exports per region – Year 2015
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Among EU partners, there is a recoded signifi-
cant increase in imports from Poland (+18.7%), due 
mainly to the purchase of transport vehicles (584 
million more than in 2014), from Belgium (+13.8%) 
and from the Czech Republic (+15.6%).
Over the course of 2015, there was growth in na-
tional exports in all areas, except the islands 
(-7.3%). Southern Italy recorded the largest growth 
(+10.2%), followed by the North-east (+4.7%), Cen-
tral Italy (+4.0%) and the North-west (+2.7%).
The regions that contributed the most to the in-
crease in national exports in 2015 were Piedmont 
(+7.0%), Veneto (+5.3%), Emilia Romagna (+4.4%); 

Lazio (+9.2%), Lombardy (+1.5%) and Basilicata 
(+145.7%).
Negative contributions included Sicily (-12.4%), Li-
guria (-4.2%) and Marche (-2.3%).
During 2015, the provinces that made the greatest 
contributions in support of sales on foreign markets 
were Turin, Potenza, Latina, Vicenza, Florence and 
Bologna.

Figure 2.1.3 – Annual percentage share and va-
riation of Veneto exports to the main markets 
– Year 2015
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In Veneto
2015 was an excellent year for Veneto export, whi-
ch continues to support the regional economy. 
The year ended with a pleasing increase of 5.3% in 
exports as compared to 2014, the biggest percen-
tage variation since 2011. Veneto confirms itself in 
second position in the regional rankings for overall 
export value: €57.5 billion, with a 13.9% share of the 
national total.

The increa-
se in Veneto 
exports is also 
d i s t r i b u t e d 
evenly among 
EU countries 

(+5.5%) and non-EU countries (+5.1%). Among the 
principal markets, there were double-figure incre-
ases in the sales of Veneto products in the United 
States (+16.6%), thanks to the depreciation of the 

The major contributors 
to the increase in Veneto 
exports are the US and 

UK markets
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euro against the dollar, which caused a sharp in-
crease in the sales of eyewear (+26.1%, €175 mil-
lion more in sales than in 2014), in the United Kin-
gdom (+17.0%), where the greatest increases in 
terms of value were seen in the sale of agri-food 
products (+€117 million) and mechanical enginee-
ring products (+€68 million), in Poland (+11.9%), in 
Croatia (+13.2%) and in Mexico (+22.9%, up €120 
million on the previous year). These are followed, 
with above- average performance for the region, 
Spain (+9.4%), Turkey (+9.3%), Sweden (+8.4%) and 
Belgium (+6.0%).

Figure 2.1.4 – Veneto exports to Russia and the 
World. Values expressed in millions of euro – Ye-
ars 2000:2015
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Exports of Veneto products to China grew by 
+4.9%: the reduction in turnover of mechanical 
engineering products, the leading Veneto sector 
in exports to China, was more than compensated 
for by the increases in exports of eyewear, chemical 
products and of the timber industry.
Below average growth for the region was exhibi-
ted by the two main markets of reference: Germany 
(+3.1%) and France (+2.7%). Germany remains Vene-
to’s leading trade partner with €7.6 billion in expor-
ts and with an overall share of 13.2%.

In 2015, there 
was consoli-
dation of the 

sharp fall in the Russian market. The fall in oil prices, 

the strong depreciation of the ruble, the increase in 
inflation and the Western sanctions all weakened 
greatly the Russian economy last year, condemning 
the country to stagnation. All this is having a nega-
tive effect on the dynamics of trade.

Figure 2.1.5 – Annual percentage share and va-
riation of Veneto exports per sector – Year 2015
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Veneto turnover in sales to Russia, after the decre-
ase of around €180 million recorded in 2014, fell 
again in 2015 by 30.6% (€505 million), which led to it 
falling from eighth to thirteenth place in the rankin-
gs of the main export markets of the region. In ad-
dition to goods from the agri-food industry, which 
are partly under embargo and halve in value (-€31 
million), the other areas hard hit were mechanical 
engineering (-€142 million), fashion (-€98 million) 
and furnishings (-€64 million), the leading sectors of 
Veneto products in Russia.
In 2015, the growth in regional exports was led by 
capital goods1 (+6.5% as compared to 2014, for 
a total sum of just over €18 billion), whilst foreign 
sales in consumer goods and intermediate goods 

1 Goods used for the production of other goods (machines, 

transport vehicles, etc.), intended to be used for periods of more 

than one year.

The Russian market crisis
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grew annually by around five percentage points.
In 2015, Vento 
exports recor-
ded trend in-

creases in all the main sectors of economic activity. 
The main Veneto export sector remains mechani-
cal engineering (€11.4 billion in foreign sales), with 
an annual increase significantly above the national 
average, at +6.0%. As far as concerns the dynamics 
of the main foreign markets of Veneto mechanical 
engineering, in contrast to a notable decrease in 
sales in Russia (-
€142 million) and China (-€62 million), there was a 
strong increase in sales in the US (+€99 million), 
Algeria (+€69 million), the UK (+€68 million, Spain 
(+€63 million) and in Egypt (+€40 million). Thus, we 
see a repositioning of the supply of Veneto-produ-
ced machinery towards certain markets closer geo-
graphically or in areas where the domestic demand 
is growing.
Exports in fashion, the second biggest Vene-
to export industry (€10 billion in foreign sales in 
2015), grew by one percentage point. The German 
market remains the principal channel for Veneto 
fashion products, despite the poor growth recor-
ded in 2015 (+0.6%), whilst exports grew in the US 
market (+12.0%, €61 million) and in the UK market 
(+9.3%). In addition, there was growth in Veneto fa-
shion exports to certain emerging markets, such as 
Vietnam and Poland, where there the vibrancy of 
domestic demand is more pronounced. Negative 
reports for the industry come from certain Far Ea-
stern markets, such as Hong Kong and Japan, and 
from Russia, with a decrease of almost €100 million 
as compared to the previous year.
The commodities sectors that made the greatest 
contribution to the growth in Veneto exports in 
2015 were eyewear production (+12.6% on 2014, 
with a total share of 6.0%) and agri-food products 
(+12.4%, with a share of 10.3%).
The Veneto eyewear sector recorded increases in 
turnover in almost all the main markets, with the 
exception of Brazil and Hong Kong. The US was 
confirmed as the leading foreign market of referen-
ce for Veneto eyewear: €845 million in sales recor-
ded in 2015, with a share of 24.5% of overall sector 
exports and an annual increase of +26.1%.
Most likely due to the Expo effect, the Veneto 
agri-food export market ended 2015 with a record 
balance of
€5.9 billion. The dynamics of Veneto exports in the-
se products are changing and developing in a new 

direction. 72% of foreign sales in agri-food products 
are achieved through exports to EU markets, with 
annual growth of over twenty percentage points 
in the UK, Spain and Poland. But Veneto agri-food 
products are going strongly beyond European bor

Figure 2.1.6 – Balance of trade per geographical 
area. Values expressed in millions of euro. Vene-
to – Years 2015 and 2014
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ders too, starting with the US, which is the leading 
non- EU market (€468 million in 2015), with annual 
growth in Veneto food sales of +20.9%. Negative 
figures arrive from the Russian market, with -42%.
The Veneto trade balance was positive for 2015 too, 
with almost €16 billion, displaying very strong re-
sults in mechanical engineering (€8.8 billion in sur-
plus), the group “Jewellery, sports goods and me-
dical supplies” (+€4.3 billion), fashion (+€2.6 billion), 
electrical appliances (+€2.5 billion) and the timber 
industry (+€1.9 billion), whilst very negative results 
were recorded for the transport sector (-€3.7 bil-
lion) and agri- food products (-€464 million), with 
a much lower trade deficit than the previous year. 
The regional trade balance per geographical area 
showed surplus for the EU (+€6.9 billion) as well as 
for non-EU countries (+€8.7 billion), both with an 

The rise of capital goods 
exports
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Figure 2.1.7 – Balance of trade per business sec-
tor. Values expressed in millions of euro. Veneto 
– Years 2015 and 2014
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increase as compared to the previous year. The de-
ficit towards East Asia remained significant (-€1 bil-
lion), an increase on 2014, and towards Central Asia 
(-€569 million). The deficit with China continued to 
grow, returning to the figures of 2008 (-€2.6 billion).
In 2015, the value of Veneto goods imports increa-
sed by 5.9% as compared to the previous year, rea-
ching a record €42 billion.

Growth in the region’s imports concerned purcha-
ses from both the EU (+5.4%) and non-EU countries 
(+6.7%), which returned to growth after the negati-
ve figures recorded in 2014.
In non-EU markets, the purchase of products mainly 
involved the following markets: China (+13.4%), 
which remains the strong leading market of non-
EU procurement, the US (+30.3%), Russia (+17.1%), 
Bangladesh (+24.1%) and Vietnam (+20.8%). Impor-
ts have fallen, however from: Qatar (-10.5%), South 
Africa (-6.4%), Ukraine (-18.2%) and Brazil (-2.6%).
Imports from the main European partners demon-
strated growth: +4.4% from Germany, +3.35 from 
France,
+13.9% from Spain, +14.5 % from The Netherlands, 
+2.3% from Romania and +9.0% from Belgium. The 
only negative result came from Austria, with -1.7%.
Among the leading economic sectors, there were 
notable increases in imports of transport vehicles 
(+16.4%), for a second consecutive year of growth, 
electronic products (+20.1%), returning to growth 
after a significant decline over the previous four ye-
ars, fashion (+5.1%), chemical and pharmaceutical 
products (+6.8%) and mechanical engineering pro-
ducts (+8.4%).

In the Provinces
In 2015, exports increased in all the Veneto pro-
vinces: those that contributed most significantly to 
supporting regional sales on foreign markets were 
Belluno (+11.9%), Vicenza (+5.5%), Verona (+5.5% 
and Venice (+5.4%).

Again in 2015, 
Vicenza con-
firmed its 

Exports Imports

Millions euro, 
2015 % share % Var, 

2015/14
Millions euro, 

2015 % share % Var, 
2015/14

Belluno 3,782 6.6 11.9 861 2.1 12.8
Padova 8,743 15.2 2.8 6,004 14.3 7.6
Rovigo 1,435 2.5 4.7 2,277 5.4 0.3
Treviso 11,919 20.7 5.0 6,539 15.6 6.7
Venezia 4,386 7.6 5.4 4,899 11.7 6.3
Verona 10,141 17.6 5.5 12,420 29.6 9.3
Vicenza 17,110 29.7 5.5 8,910 21.3 0.5
Veneto 57,517 100.0 5.3 41,909 100.0 5.9

Tab.2.1.1 - Foreign commercial trade according to province. Values expressed in millions of euro and 
annual % variation – Years 2014:2015

Source: Veneto Region Data Processing - Regional Statistical System Section on ISTAT data

Vicenza as leading 
province
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position as leading Veneto province in export ca-
pacity, with a share of almost 30% of the region’s 
total foreign sales, equalling €17 billion. The main 
reference market for Vicenza enterprises remained 
Germany, with annual growth of 2.1% in 2015, for a 
turnover of around €2 billion.
The US market is the second largest trade partner, 
thanks to the significant increase in trade (+6.6%). 
Sales also rose sharply to the UK (+15.9%) and to 
Poland (+13.4%).
The fashion sector (textiles, clothing and leather) 
remained the primary export sector for Vicenza: 
in 2015, more than one quarter of foreign sales of 
the province were generated by sales in these pro-
ducts. The second-largest export sector also per-
formed well: sales in machinery produced in Vicen-
za rose by 7.4%.
The second Veneto province in terms of foreign sa-
les value was Treviso, with a share of over 20%, for 
a value of around €12 billion and growth of five per-
centage points. Treviso’s primary export sector is 
also fashion, which maintained almost the same va-
lue as the previous year (€2.3 billion), followed clo-
sely by mechanical engineering products (€2 billion 
and annual growth of 6.4%) and electrical applian-
ces (€1.5 billion). Germany and France, though re-
cording modest growth in foreign sales of less than 
two percentage points, remained the main markets 
for Treviso exports. There was significant growth, 
however, in exports to the UK (+25.4%) and the US 
(+24.8%), which reinforce their positions in the ran-
kings of reference markets for Treviso producers.
Foreign turnover of Verona exports, which grew 
by +5.5% over the past year, contribute to regional 
exports with a share of around eighteen percenta-
ge points. Whereas the two main reference markets 
(Germany and France) grew at a pace in line with 
the provincial average, the markets of the US, UK, 
Spain, Switzerland and Croatia recorded the largest 
increases.
The agri-food sector is confirmed as the main sec-
tor of Verona exports, with foreign sales in 2015 of 
over
€2.6 billion, which is €274 million more than the va-
lue recorded for 2014.
Businesses in Padua achieved exports of €8.7 bil-
lion. Overall annual growth in exports stood at 
+2.8%. Increases in exports were promoted by 
sales in US markets (+€144 million as compared to 
2014), UK markets and Belgian markets, whilst the 
negative trends continued in sales to Russia (-€126 
million as compared to 2014 and Switzerland (-€100 

million). The main provincial export sector remai-
ned that of mechanical engineering products, whi-
ch recorded growth of 2.3%, almost in line with 
the average provincial data. A return to significant 
growth is recorded for agri-food products (+14.5%) 
and electrical appliances (+14.8%), whilst there was 
a fall in fashion exports (-7.7%, for a value of €80 
million less than in 2014) and in metalwork (-5.7%).
In 2015, exports from the province of Venice re-
ached €4.4 billion. The increase was generated 
by the chemical sector (€128 million more than in 
2014), agri-food products (+9.0%) and metalwork 
(+6.8%). The positive dynamics of Venice exports 
were, in part, reduced by the negative trend in sa-
les of transport vehicles (-2.9%) and in the energy 
sector (-3.8%).
Belluno was the leading province for growth in tur-
nover of foreign sales for the fourth year in a row:
+11.9% as compared to 2014, with overall exports 
of €3.8 billion in 2015. The opening to foreign mar-
kets was determined mainly by the sale of optical 
equipment, which makes up 73% of the province’s 
foreign sales. This excellent performance in exports 
was driven sales to the US, UK and Chinese mar-
kets.
The businesses located in the province of Rovigo 
exported goods for a value of €1.4 billion, increa-
sing foreign sales by 4.7% as compared to the pre-
vious year. The main export sector of Rovigo remai-
ned the chemical sector, with a share of 25.0% of 
the province’s exports, followed by food products, 
which recorded a best annual performance in ter-
ms of value (+€30 million) and mechanical enginee-
ring products. In terms of markets, sales increased 
strongly to Oman, Spain and the UK.

Export Companies
In 2015, 28,903 economic operators in Veneto sold 
goods abroad, an increase of four percentage poin-
ts as compared to recordings for 2014.

The increase in number 
of operators recorded 
last year concerned 
mainly the micro-expor-

ter category (less than €100,000 of exports) posi-
tioned in markets in Europe, North America and 
Central and East Asia. In terms of individual mar-
kets, there was a significant increase in the number 
of Veneto export companies in the United States 
(+507 as compared to 2014), in Kazakhstan (+464, 
with modest related annual growth in exports of 
+€6 million as compared to 2014), in Turkey (+342), 

An increase in 
micro exporters
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in Serbia (+286), in Egypt (+205, in Croatia (+193), 
in the United Arab Emirates (+166), in Iran (+164), in 
Poland (+148), in China (+139) and in Canada (+127).
There was a continued negative trend in business 
presence in Russia (-514 as compared to 2014), 
Ukraine (- 248), Libya (-286) and Brazil (-183).
Operator distribution according to sales value con-
firmed the presence of a large band of micro-expor-
ters: 17,240 exporters have a total foreign sales tur-
nover of 0.6% of regional exports, which becomes 
5% including operators with foreign sales of up to 
€1 million (just over 83% of Veneto operators). This 
range of businesses recorded growth in exports of 
2.4%. In the intermediate turnover category (from 
1 to 50 million euro), there were 4,672 companies 
(16.2% of Veneto operators) that are responsible for 
52% of regional exports. Last year, exports genera-
ted from this category of operators grew by 4.2%. 
Dividing the intermediate category into two sub-
categories – small business exporters (€1-5 million) 
and medium sized exporters (€5-50 million) – it can 
be seen that small operators recorded a more limi-
ted increase in exports (+1.4%), whilst medium-si-
zed exporters recorded foreign sales growth al-
most in line with the regional average.

Figure 2.1.8 – Veneto operators trading abro-
ad according to export category: export share 
2015 (bubble size), % variation 2015/14 and ave-
rage annual growth rate 2015:2010
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There are 190 operators 
in the category with fo-
reign sales of over €50 
million, to which can 

be attributed 43% of sales on foreign markets. As 
compared to the previous year, there was a signi-
ficant increase in foreign sales by this category of 
businesses (+7.1%).
From data analysis of the concentration of exports, 
there is a clear and constant increase in the weight 
of large operators, with the exception of the fall in 
exports in 2009, which was all the greater due to the 
larger dimensions of foreign sales. Between 2010 
and 2015, it was the larger operators that benefited 
from the dynamism of international demand: the 
share in foreign sales achieved by the biggest two 
hundred operators increased from 41.1% in 2010 to 
42.5% in 2015, with average annual growth of 5.4%, 
as compared to 4.7% for the whole region.
Operator presence in the main areas of commer-
cial trade is, in any case, widespread: in 2015, there 
were 12,115 Veneto commercial operators in the EU, 
9,669 in non-EU countries (Switzerland, the second 
largest market for operator presence, Norway and 
Turkey), 9,728 in Eastern European markets, 7,349 
in East Asia, with China being the leading market in 
the area with 2,986 operators present, 6,960 in Nor-
th America, 6,433 in the Middle East, 4,518 in Latin 
America, 3,891 in North Africa, 4,071 in Sub-Saha-
ran Africa, 3,215 in Central Asia and 3,186 in Ocea-
nia and other territories.

Veneto and the Main European Competi-
tors on Global Markets in the Past Three 
Years2

Recent years have really put to the test the capaci-
ty of businesses to compete on international mar-
kets. Firstly, in the past three years, global demand 
has not been particularly dynamic, with regard to 
both the three preceding years and the years that 
preceded the Great Recession. In addition, the in-
ternational scene appears to be distinguished by 
increasing diversification, in which enterprises must 
disentangle themselves in order to seize business 
opportunities with success.

2 Analysis was conducted on data in euro at current value. The 

following sources were used: CHELEM, WTO, ISTAT, DESTATIS, 

Spanish Ministry of Economy, Industry and Competitiveness, 

Customs Agency – Budget Ministry, French Public Accounts and 

Public Service.

Growth in 
sales by large 

exporters
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In the complex international scenario, described in 
the first part of this report, it is interesting to highli-
ght Veneto’s position, in relation to that of certain 
other leading European regions in exports, such as 
Baden- Württemberg and Bayern in Germany, Île-
de-France, Midi Pyrénées and Rhône-Alpes in Fran-
ce and Cataluña in Spain.

Figure 2.1.9 – Regions of comparison

Source: Veneto Region Data Processing - Regional Statistical 

System Section

Despite the dif-
ficult context, 
Veneto has suc-
cessfully impro-
ved its position, 
demonstrating 

more intense growth in exports not only than global 
demand, but also than the other regions of compa-
rison. In terms of destination areas, Veneto exports 
have managed more than to compensate for the 
losses relating to the fall in demand from non-EU 
countries (Russia in particular), with an increase 
in sales in mature economies (EU and USA) and 
in emerging markets that are more dynamic (East 
Asia) but also more difficult to approach and cha-
racterised by profound economic and social chan-
ges. The leading production sectors formed the 
driving force behind the region’s exports in recent 
years: mechanical engineering, the main export 
sector, but also food and beverage, footwear and 

other manufactu-
ring activities, 
with the leading 
role held by the 

eyewear sector.
With an average annual increase of 4% between 
2012 and 2015, Veneto took first place for growth 
in exports among all the regions surveyed. Ba-
den-Württemberg sits in second place (3.6%) and 
Cataluña in third (3.3%). Italy is placed further down 
the rankings, with growth that is, however, above 
global demand (2% as compared to 1.8%), and abo-
ve Rhône-Alpes, which achieved a rate of just 0.4%.

Figure 2.1.10 – Exports and global demand. Ave-
rage annual % var. 2013-2015
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Whilst Veneto surpasses the other regions in terms 
of dynamics, its impact on global demand in 2015 
was in line with that of Cataluña (0.4%), though be-
low that of Île-de-France (0.6%) and, above all, be-
low the two German regions that recorded impact 
of 1.2-1.3%.
Which are the areas and sectors that have driven 
Veneto exports in the past three years? Firstly, ob-
serving the EU area, the main market for Veneto 
exports, but also for the other regions surveyed, it 
can be seen that Veneto’s performance of 4% was 
only improved upon by Bayern (4.4%) and Cataluña 
(4.7%).
Exporting enterprises successfully managed to take 
advantage of the recovery in domestic demand 
(consumer demand in particular) experienced in the 
Eurozone in 2014 and, above all, in 2015.

Veneto improves it 
competitiveness in 
foreign markets…

…and takes 
first place for 

growth among its 
competitors
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Figure 2.1.11 – Exports and global demand. % 
impact – Year 2015
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However, North 
America is the mar-
ket towards which 
Veneto exports in-
creased the most, 

with growth of 11%, only just below the 11.6% re-
corded by Baden-Württemberg and greater than 
the growth of all the other regions and of Italy. 
Between 2012 and 2015, all the areas of the survey 
recorded a fall in exports to non-EU countries, with 
Île-de-France, Rhône-Alpes and Veneto affected 
to a relatively minor degree. With regard to the 
most dynamic emerging market, East Asia, Vene-
to exports increased by 6.6%, only just below the 
increase by Cataluña of 6.9%, whilst the index fell 
for the three French regions and also, though only 
slightly, for Bayern.

Moving on to growth 
according to sector, 
it is clear that com-
parisons between 
areas are influenced 

by the different regional specialisations in pro-
duction. For example, whilst mechanical enginee-
ring bears significant weight in the majority of the 
areas under consideration, the automotive industry, 
which was an important driving force behind expor-
ts in the regions of comparison, does not 

Figure 2.1.12 – Percentage composition of expor-
ts according to destination area – Year 2015
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feature among the main export sectors of Veneto. 
That said, it was the leading sectors of Veneto’s 
economy that drove regional exports. Mechanical 
engineering, for example, the leading export sec-
tor for the region, saw growth of 4.6%, above the 
national average of 2.5% and surpassing growth by 
the German regions, which stood at 1.4-1.5%, and 
that of Cataluña, at 2.3%. As far as concerns the 
French regions, the sectorial rankings are more ag-
gregated, thus, in order to make fair comparisons, 
mechanical engineering has to be grouped with 
electrical, electronic and optical appliances; here, 
again, Veneto demonstrated superior growth in the 
3- year period 2013-2015. However, it was the food 
sector that achieved the best results: Veneto beve-
rage exports increased by 8.2% and food exports 
by 7.7%. The areas of comparison in which the food 
and beverage sector features among the leading 
export sectors showed more modest results: food 
product exports increased by 4.9% in Italy, 4.1% in 
Cataluña, 2.1% in Bayern, whilst food and bevera-
ge exports increased by 5.4% in Rhône-Alpes and 
decreased by 0.2% in Île-de-France. In addition, 
Veneto exports saw an increase of 6.3% in “leather 
goods and footwear”, whilst the national average 
was 5%. Amongst the other areas, this sector, also 

North America is 
the most dynamic 

market of the 
3-year period…

…and mechanical 
engineering 
remains the 

leading sector
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including textiles and clothing, achieved notable re-
sults only for Rhône-Alpes and Île-de-France; in the 
former, the increase was of 6%, in the latter, 2.7%, 
whereas Veneto exports for the same sector group 
grew by 4.3%. The region’s exports were given a 
further boost by the sector of other manufactu-
ring activity, which includes gold and eyewear and 
which grew by 6.7% (average growth for the gold 
sector was 1.2% and for eyewear was 10.3%). Sales 
of optical supplies to the USA formed a fundamen-
tal contribution to growth in Veneto exports in the 
analysed period: +15.7% in average annual growth 
in the period 2012:2015 and, in 2015, foreign sales 
in the US counted for around 25% of total exports 
for this sector. This sector group does not feature 
among the leading export groups of the other re-
gions of comparison, with the exception of Rhôn-
e-Alpes, where it holds a more inferior position.
 
2.2	 Domestic Trade: Tradition 
Makes Way for Innovation

In Italy
After years of negative results, the variation of the 
fixed shop retail sales index returned to above zero 
in 2015, with +0.7% as compared to 2014, genera-
ted by an increase of 1.3% in the sales of food pro-
ducts and 0.5% in the sales of non-food products.
The recovery of market activity reflects upon the 
forms of retail distribution: Grande Distribuzione 
Organizzata (large-scale retailers) and Piccole Su-
perficie (small retailers) returned to growth, with an 
annual increase of +1.5% and +0.2% respectively. 
All this affects the expectations of retail trade bu

Figure 2.2.1 – Annual percentage variation in 
fixed shop retail sales. Italy – Year 2008:2015
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Figure 2.2.2 – Annual percentage variation in 
sales value of large-scale retailers and small re-
tailers. Italy – Years 2011.2015
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Tab. 2.1.2 - The target area for exports. Var.% Average annual 2012-2015

Veneto
Baden-

Württemberg
Bayern Ile-de-France Midi-Pyrénées Rhône-Alpes Cataluña Italia

UE28 4.0 3.9 4.4 2.5 2.4 2.1 4.7 2.4

Paesi europei non UE -4.2 -6.2 -5.3 -1.4 -15.9 -3.9 -10.2 -5.1

America settentrionale 11.0 11.6 7.1 9.8 8.2 -0.4 8.5 10.3

Asia orientale 6.6 5.5 -0.1 -1.1 -0.6 -1.1 6.9 4.8

Medio Oriente 8.4 7.6 3.6 1.1 30.8 -0.4 10.6 4.0

America 
central-sud

4.0 2.0 0.3 5.2 19.0 -6.6 2.9 -2.9

Africa sud 4.9 2.5 1.7 0.1 24.7 -0.5 5.5 -1.2

Asia central 0.6 2.0 0.6 7.4 12.6 5.4 10.6 0.7

Export complessiv 4.0 3.6 2.8 2.2 3.2 0.4 3.3 2.0

Source: Processing by Veneto Region - Regional Section Statistical System and Prometeia on various sources
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sinesses in terms of sales, order volumes and occu-
pation, positive for the whole of 2015 and for early 
2016.

The New Forms of Trade: B2C and B2B
Growth in 
online busi-
ness-to-consu-
mer trade (he-
reinafter B2C) 
in Italy reaches 

double figures. Whilst 2014 ended with growth in 
online sales from Italian websites of €13 billion, esti-
mates by the Milan Polytechnic B2C E-commerce 
Observatory for 2015 predict that this figure will re-
ach €15 billion (+15%) and, as a consequence, pre-
dict an increase in e-commerce penetration to 4% 
of retail sales; this value is, however, still far below 
that of the main Western markets, such as France, 
Great Britain, Germany and the United States, whe-
re e-commerce has achieved market shares of four 
times this figure.
Sales made via new mobile devices, such as smar-
tphones and tablets are assuming increasing im-
portance, with an increase of almost 70 percentage 
points on 2014, reaching 25% of total e-commerce.
It is not only the traditional sectors, such as IT 
(+26%), clothing (annual +23%), groceries3 (+22.0%) 
and publishing (annual +21.0%), but also “emer-
ging” sectors, such as furnishings, up by over 70 
percentage points on 2014, and food & wine, with 
an increase of 30% as compared to the previous 
year.
The role played by service sales remains of fun-
damental importance, in particular sales of tourist 
products, which represent 37% of the market, an 
increase of 9% as compared to 2014.
With regard to the demand side of things, the value 
of online purchases increased by 16.0% in 2015, as 
compared to 2014. There are 11.1 million habitual 
Italian online shoppers (i.e. that make at least one 
online purchase a month), over 36% of the Italian 
online population. The most-used payment method 
for online transactions is the credit card: the CartaSì 
Purchasing Observatory reveals that, in December 
2015, Italian credit card payments for online pur-
chases reached €1,752 billion, taking the 
3 A term used frequently by large-scale retailers to indicate all 

packaged basic consumer products, such as: food products, 

household cleaning and personal hygiene products and non-du-

rable products.

Figure 2.2.3 – E-commerce: distribution of sales 
value according to commodity sector. Italy – Ye-
ars 2009:2015
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total figure for 2015 to €18 billion, almost €4 billion 
more than in 2014.

Not only is the-
re an increase 
in online trade 
between busi-

nesses and their customers (B2C), but also betwe-
en businesses, the so-called B2B trade, which is 
growing at a rate predicted at 12% for 2016 and 
10.6% for 20174.
According to estimates by the Netcomm5 Con-
sortium B2B E-commerce Observatory35, B2B 
transactions in Italy are worth around €20 billion 
(excluding EDI – Electronic Data Interchange, i.e. 
the electronic exchange of data according to in-
dustrial standards). In our country, there are 7,500 
e-commerce websites attributable to B2B compa-
nies, 32% of all Italian e-commerce websites: 51% 
are commercial companies and 31% are industrial 
manufacturing businesses and 76% of these are mi-
cro-enterprises, i.e. with fewer than 5 employees.

4 eMarketer predictions
5 The data provided is from a survey conducted by the Netcomm 

Consortium (Italian e-commerce consortium) – B2B E-commerce 

Observatory, on a sample group of 500 Italian B2B and B2retail 

businesses in commercial and manufacturing sectors

E-commerce continues 
to grow, in particular 

sales from mobile 
devices

Online trade between 
businesses also on the 

increase
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In Veneto
In 2015, in Veneto, there were 50,285 fixed-premise 
shops, bars and restaurants, almost one percenta-
ge point fewer than in 2014 (-0.7%), yet in line with 
the national annual trend of -0.5%. There is a con-
tinued increase in the number of non-headquar-
ter/registered address local units (annual +0.7%), 
against a reduction in enterprise headquarter of 
1.4% as compared to 2014.
Therefore, it would appear that the crisis has hit 
above all the less innovative commercial enterpri-
ses, retailers in town and city centres that failed to 
focus on improving organisational processes and 
human capital, whilst commercial chains continue 
to grow.

In comparison 
with the other 
Italian regions, 
Veneto is in six-
th place in ter-
ms of number of 

fixed-premise shops, bars, and restaurants, behind 
Campania, Lombardy, Lazio, Sicily and Puglia, and 
represents almost 7.0% of the national total.
Shops specialising in the sale of IT and telecom-
munications equipment are the fastest-growing 
businesses, up 3.7% on 2014, followed by vendors 
specialising in the sale of automotive fuel, up by 
2.5%, and specialist vendors of other products for 
household use, up 0.4% on 2014. During 2015, the-
re was a drop in the number of non-specialist shops 
(-3.4%) and shops specialised in the sale of cultural 
and recreational articles (-2.3%) and food, beverage 
and tobacco products (-1.1%), as compared to 2014.
Padua and Vicenza, which are home to over 30% 
of Veneto’s fixed-premise shops, bars and restau-
rants, are the only two provinces that ended 2015 
essentially on a par with the previous year; Verona, 
Treviso, Belluno and Venezia, however, recorded 
the worst performances, with negative variations 
of between 1 and 1.3 percentage points; Rovigo, 
instead, ended the year at -0.2%.

Street trading 
held on well 
in 2015, with 
+1.0% on the 
previous year, 

as did retail trade other than shops, stalls and mar-
kets, with +6.5%. In particular, for this second sales 
channel, there was growth of over 5 percentage 
points for mail order and doorstep sales, though 
the best trend was seen in online sales, with growth 

of 12.2% as compared to 2014.
In Veneto, in 2015, there were 1,134 commercial en-
terprises selling their products exclusively via the 
internet, located mainly in the province of Padua 
(262), Verona (219) and Treviso (209). Similarly to 
the national trend, credit cards remain the most wi-
dely-used payment method in Veneto e-commer-
ce: in December 2015, online shopping using credit 
cards increased by 25.8% as compared to the same 
month in 2014.

Figure 2.2.4 – Annual percentage share and va-
riation of fixed-premise shops, bars and restau-
rants according to trade specialisation. Veneto 
– Year 2015
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As far as large-scale retailers (GDO) are concerned, 
regional data is always made available a year later, 
thus analysis refers to 2014.
The trend in large-scale retail proves to go against 
that of fixed-premise shops: indeed, in 2014, wor-
kers and sales surface areas both increased, by an 
annual 1.1% and 2.0% respectively. The number of 
shops, however, remained almost unchanged, at 
+0.1% as compared to 2013.
In detail, growth in the more structured forms of 
distribution continued: specialist retailers grew in 
both number of shops (annual +1.8%) and number 
of employees (+6.7%). At the same time, expansion 
of department stores, supermarkets and hypermar-

Veneto is the sixth 
region in Italy for 
number of fixed-

premise shops, bars and 
restaurants…

…over 30% of these are 
found in the provinces of 

Padua and Vicenza
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at current prices at constant prices

Gross production -0.8 1.2

Herbaceous crops -0.4 1.2

Woody crops 19.8 14.8

Livestock farming 
products

-2.2 2

kets also continued, in particular the sales surfaces, 
with
+2.9% as compared to 2013.This all occurs to the 
detriment of mini-markets, the only type of lar-
ge-scale retailer to suffer a reduction in number of 
shops, workers and sales surface, with -1.0%, -0.6% 
and -1.8% respectively, as compared to 2013.

2.3	 The Economic Situation of 
Agriculture6

The overall value of gross agricultural production 
in Veneto in 2015 is estimated at €5.7 billion, es-
sentially in line with the previous year (-1%). This 
result was produced by the negative effects of the 
fall in production and price of the main herbaceous 
crops and the downturn of the livestock sector (due 
in particular to the reduction in milk prices), whilst 
positive influences were provided, above all, by the 
increase in production and price of wine products.

Tab. 2.3.1 – Percentage variation in agricultural 
production as compared to the previous year. 
Veneto – Year 2015

Source: Veneto Agriculture Processing on ISTAT data

6 Managed by Veneto Agriculture

The fall in the number of agricultural enterprises 
registered with the Veneto Chamber of Commer-
ce continues to fall, with a drop in 2015 to 64,950, 
-1.6% as compared to 2014. The number of food 
industry enterprises, however, rose to 3,720 active 
units (+1.4%). Agricultural workers also fell slightly 
further in number to an average of 62,551 units in 
2015 (-0.7%), as a result of the drop in self-employed 
workers (- 16%), only partially counterbalanced by 
the significant increase in employees (+32%).
There were very positive results for foreign trade: 
the deficit in the Veneto balance of trade of agri-fo-
od products in 2015 halved as compared to the 
same period in 2014, falling to around €460 mil-
lion (-54.7%), due to the slight increase in imports 
to €6.4 billion (+1.4%) and the significant growth in 
exports (+12.4%), which rose to a new record of €5.9 
billion.
Focusing on the climatic trend, 2015 was overall 
warmer and there was less rainfall than normal. The 
most significant temperature anomalies were expe-
rienced in the winter, summer and autumn, whilst 
rainfall was recorded as close to average only in 
certain months at the start of the year; for the rest 
of the year, there was a shortage of rain, especially 
in summer and autumn.
The high temperatures and scarcity of rainfall in the 
summer period had a particularly negative effect 
on corn and soy, the main crops in Veneto in terms 
of size (209,000 and 134,000 hectares respectively), 
which suffered falls in yield of around 20% and con-
sequent drop in related production activity, not dis-
similar to the fall in yield of sugar beet. However, 
the year was fairly good for rice, tobacco and au-
tumn-winter crops, such as common wheat, durum 

Tab. 2.2.1 -  Local units, sales surface area and number of workers of large-scale retailers according 
to province. Veneto – Year 2014

Department stores, Supermarkets and 
Hypermarkets

Mini-markets Specialist shops

Shops (no.) Workers (no.)
Sales surface 

area (m2)
Shops (no.) Workers (no.)

Sales surface 
area (m2)

Shops (no.) Workers (no.)
Sales surface 

area (m2)

Belluno 67 1,271 73,410 21 96 6,157 3 39 7,778

Padova 260 5,354 320,124 66 358 20,473 39 1,197 110,892

Rovigo 82 1,613 97,513 19 81 5,683 8 142 24,425

Treviso 237 4,885 307,617 83 435 24,844 55 1,118 152,596

Venezia 239 5,572 303,126 51 414 15,524 42 1,542 166,761

Verona 244 5,116 341,234 83 414 23,503 53 1,381 162,846

Vicenza 291 5,063 348,511 63 330 18,374 29 819 92,690

Veneto 1,420 28,874 1,791,535 386 2,128 114,558 229 6,238 717,988

Source: Veneto Region Data Processing - Regional Statistical System Section on Ministry of Economic Development data
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wheat (which tripled in cultivation surface area) and 
barley. The globalisation of the commodities mar-
ket, which was influenced, on an international le-
vel, by the abundant availability of product and the 
high quantity of stock, also caused the depreciation 
of national prices, with the result of negative avera-
ge prices for almost all the above-mentioned crops.
The main vegetable products provided results that 
varied according to their seasonality: there was an 
increase in the yield of potatoes (+10%) and radic-
chio (+21%) and a decrease in that of lettuces (-19%) 
and strawberries (-1%). The total surface area de-
voted to potatoes and vegetables remained essen-
tially unchanged as compared to 2014, with around 
26,000 hectares, the result of an increase in open-
air vegetable cultivation (+1%) and, above all, in 
greenhouses (+7%) and, at the same time, a fall in 
the number of tuber crops (-12%).
Fruit farming, in particular summer fruit, appears to 
have failed to recover from the economic crisis that 
has scarred recent years and that caused a signifi-
cant decrease in the number of crops. As compared 
to 2014, production increased slightly for kiwifruit 
(+4%), pears (+2%) and apples (+1.4%), but fell for 
peaches (-3.6%) and cherries (-27%). The local fruit 
trade was also hit by the fall in prices of peaches 
(-38%) and apples (-15%). To be noted, however, 
was the return to normal levels of olive production 
(+37.5%), after the disastrous harvest of 2014.
It was a particularly good year for wine growing, 
characterised by climatic trends that enabled both 
the limitation of fungus and provided ideal condi-
tions for grape maturation and the accumulation of 
aromatic and polyphenolic elements. The resulting 
abundant harvest provided a record yield of 12.5 
million metric tons of grapes (+20% as compared to 
the poor harvest of 2014), with rewards also in ter-
ms of quality, classified as very good/excellent by 
Assoenologi (Italian wine association). The quantity 
of wine that can be made from the 2015 harvest is 
estimated at a total of 9.7 million hectolitres (+18%), 
whilst Prosecco production is estimated at half a 
billion bottles.
The total surface area of the region’s vineyards also 
increased to 80,000 hectares and is likely to incre-
ase further in coming years, with the abolition of 
grafting rights and the introduction of the authori-
sation system. 68% of the Veneto harvest is made 
up of white grape and 32% of red grapes, whilst 
the share of DOC-DOCG (Protected Designation 
of Origin-Protected and Guaranteed Designation 
of Origin) grapes stands at 62%, that of IGT (Pro-

tected Geographical Indication) grapes is 30% and 
the remaining 8% are used for varietal or generic 
wines. The good quality of the grapes harvested 
and the positive market trends have led to an in-
crease in the price of grapes on all fronts and for 
almost all the types of grape. The average regio-
nal prices for 2015 rose to 0.65 €/kg, an increase of 
14.7% as compared to the previous year.
The livestock farming sector is having a much rou-
gher time. The annual price of milk fell by over 10%, 
whilst production remained essentially stable. Beef 
was hit by the weight of consumer markets, recor-
ding a slight reduction in prices and a similar fall in 
production. The pig farming sector recorded an in-
crease in production of 10%, with a corresponding 
fall in prices of 7%, and the same trend, though less 
pronounced, was observed for poultry. That said, 
the significant reduction in the costs of purchasing 
feed and energy partially safeguarded the profita-
bility of meat farming.
The Veneto fishing industry recovered slightly: after 
the significant downturn of 2001 (-42%), the Veneto 
fishing fleet would appear to have stabled at 654 
units, whilst local production supplying Veneto fish 
markets recorded an annual increase in quantity 
and value of 6.5%. Considering local, national and
international product movement, analysis of regio-
nal fish market turnover highlighted total revenue of
€114.5 million (+5.3%), due more to the increase in 
average price than to the increase in quantity on 
the market.

2.4	 Businesses: Difficulties and 
New Opportunities 

In Italy
In 2015, there were 5,144,383 active businesses 
in Italy, almost unchanged as compared to 2014 
(+0.1%
excluding agriculture and -0.1% with it included).
In 2015, business mortality rate decreased, settling 
at 6.9 businesses closed down for every 100 acti-
ve enterprises, whilst business birth rate remained 
more or less constant; the overall business balance 
improved to above zero, at 0.3%.
The sectors that were most affected by the econo-
mic situation were construction (-1.7% as compared 
to 2014) and manufacturing (-1.2%); however, the 
services sector recorded positive performance, up 
by 0.7% as compared to 2014.
Eight Italian regions recorded an increase in the 
number of active businesses in their territory: Ca-
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labria, Campania and Lazio ended 2015 with incre-
ases of between 0.6 and 1 percentage point, whilst 
Puglia, Trentino Alto Adige, Lombardy, Tuscany and 
Molise remained just above zero. The worst per-
forming regions last year were Valle d’Aosta, with 
-2.5%, Piedmont and Basilicata, both with -1%.

Fig. 2.4.1 – Annual percentage share and varia-
tion of active businesses according to region. 
Year 2015
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In Veneto
In Veneto, there were 437,130 active businesses in 
2015, 8.5% of the national total, a decrease of 0.3% 
as compared to 2014, excluding agriculture, and of 
0.5% with agriculture included.
Veneto remains in fourth position on the list of Ita-
lian regions according to number of active busines-
ses, behind Lombardy, Lazio and Campania.
Similar to the national trend, business mortality de-
creased in 2015, settling at 6.6 businesses closed 
per 100 active enterprises. Data on business bir-
th rate was also positive, with a slight increase as 
compared to 2014, reaching 6.4 new businesses out 
of every 100. The overall business balance of 2015 
was just below zero  and back to pre-crisis levels, 
at –0.2%.
Alongside these encouraging indicators, however, 
there was an increase in business insolvencies in 
2015, reaching 3.1 insolvent enterprises for every 

1,000 active businesses. This figure is in line with 
the national trend of 2.9 failed businesses for every 
1,000. There were a total of 1,363 insolvent busi-
nesses in Veneto, 3.3% more than in 2014, with a 
resulting decrease in voluntary liquidations7 in the 
region: -11.7%.

Fig. 2.4.2 – Number of insolvencies per 1,000 
active businesses according to region. Year 2015
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Looking in more detail at the legal form of busines-
ses, the positive trend of joint-stock companies con-
tinues, up 1.9% in 2015 as compared to 2014; more 
minor forms, consisting mainly of cooperatives and 
consortia, also return to growth, with +1.2%. Par-
tnerships were again those worst affected by the 
economic situation, with a decrease of almost two 
percentage points as compared to 2014.
Belluno was the province that suffered the greatest 
decline during 2015 (-1.4%). Verona and Treviso, 
each with a weight of over 18% of overall Veneto 
businesses, ended the year with negative variation 
of almost one percentage point, whilst Rovigo clo-
sed the year at -0.6% as compared to 2014.
Venice, Vicenza and Padua are the provinces that 
best withstand economic difficulties
Venice, Vicenza and Padua, which together repre-

7 “Liquidation” is intended to mean the procedure through which 

the company ends its productive or commercial activity. Liqui-

dation is defined as voluntary when it is freely decided by the 

shareholders.
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economic difficulties involve almost all Veneto ma-
nufacturing companies, in particular the timber, fur-
niture, paper and printing, mechanical engineering 
and electronics industries, with negative variations 
of over two percentage points.
The chemical, metal and fashion industries, which 
together represent almost 50% of Veneto manu-
facturing, also ended 2015 below zero, with -1.4%, 
-1.3% and -0.9% respectively, as compared to the 
previous year.

Fig. 2.4.4 – Annual percentage share and varia-
tion of active Veneto businesses according to 
business category – Year 2015
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The transport vehicle sector, however, managed to 
slow the decline as compared to 2014. There are 
two sectors which take the opposite direction to 
the other manufacturing sectors: the food industry, 
with +1.4% and the group sector “jewellery, sports 
goods and eyewear”, with +0.5% as compared to 
2014.

Sectors of advanced levels of knowledge 
and expertise
Alongside the typically traditional enterprises, in-
creasing space is being occupied by businesses 
operating in technologically advanced sectors. 
These include innovative start-ups, companies 
founded up to 48 months 

sent over half of the region’s active businesses, are 
the provinces that best withstand economic diffi-
culties, ending 2015 with figures essentially unchan-
ged as compared to the previous year.

Fig. 2.4.3 – Annual percentage share and varia-
tion of active Veneto businesses according to 
province – Year 2015
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The Sectors
Last year saw the tertiary sector maintain its role 
as the driving force behind Veneto’s economy: it 

represents over 
half of regional 
production and 
grew last year by 

0.5%. The leading activities in terms of growth 
were finance and insurance, up 2.9% on 2014; the-
re was a good performance by personal services, 
with +1.5%; this was followed by business services, 
+1.3% and accommodation and catering services,
+1.0%. Trade, Veneto’s primary sector, suffered 
a slight decline of -0.4% in 2015; there was also a 
decrease in the number of businesses active in the 
transport sector, -0.5%.
Again worst affected by the economic difficulties 
were the construction and manufacturing sectors, 
with - 2.6% and -1.3% respectively, as compared to 
2014.
Looking in more detail at the latter of these two, 

The tertiary sector 
drives Veneto’s 

economy
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Fig. 2.4.5 – Annual percentage share and varia-
tion of active Veneto manufacturing companies 
according to economic category – Year 2015
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ago and with specific requirements, whose primary 
objective is to develop, produce and sell products 
and services deemed innovative and of high tech-
nological value.
In Veneto, their development is acquiring ever-in-
creasing importance, insofar as such companies are 
able not only to strengthen the bond between the 
world of work and university, but also to attract fo-
reign talent, innovation and capital to the region.

As of 1 February 
2016, the inno-
vative start-ups 
found in Veneto 
were 380, an in-

crease of over 505 as compared to the same date 
in 2015. They represent 7.5% of innovative start-ups 
present in Italy, which total 5,078 (+59.4%), the four-
th highest share after Lombardy, Emilia-Romagna 
and Lazio. These start-ups are concentrated mainly 
in the provinces of Padua (91), Treviso (83) and Ve-
rona (67) and, in almost all cases, take the legal 

form of limited liability companies. Examining more 
closely the sectors in which they operate: 70.5% are 
active in the services sector, in particular in softwa-
re production and consultancy; 23.4% are active in 
the manufacturing/handcraft sector; the remainder 
operate in commerce (5.0%) and tourism (1.1%).
The natural progression in terms of growth and 
reinforcement of innovative start-ups may be that 
of transforming into SMEs operating in the field of 
technological innovation, irrespective of the date 
of foundation, company purpose and level of ma-
turity. This type of enterprise is still relatively un-
common in Italy: as of 1 February 2016, there were 
128, of which five in Veneto, a figure that promises 
to increase thanks to the numerous incentives insti-
tuted by Legislative Decree 3/2015, the so-called 
“Investment Compact8”.

Fig 2.4.6 – Number of innovative start-ups per 
region (*) – Year 2016 
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Companies operating in high added value sectors 
are Spin-offs, specifically those of public research9. 
Universities and public bodies can, in fact, form 
companies, in the form of corporations or limited 
8 The incentives available to innovative SMEs are the same as 

those envisaged for innovative start-ups by the so- called “De-

creto Crescita 2.0” (Growth Decree 2.0).
9 There are two types of spin-off: research spin-offs and industrial 

spin-offs. The latter are businesses generated by other enter-

prises. Analysis in this report focuses only on research spin-offs.

The number of Veneto 
innovative start-ups is 

on the rise
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liability companies established under private law, 
for the purpose of enhancing the economic value 
of findings, know-how and expertise of public re-
search. Of 1,190 public research spin-offs active 
in Italy, 75 originate from one of the four Veneto 
universities and are concentrated mainly in Padua, 
Verona and Venice.
Businesses operating in the knowledge intensive 
services10 sector occupy an important position in 
Veneto economy, providing support for company 
organisation: companies in IT, research and deve-
lopment and enterprise and professional services. 
Veneto is the third region, after Lombardy and La-
zio, for number of active enterprises in technolo-
gy intensive services. There are 74,512, 9.4% of the 
national total, an increase of 1.6% as compared to 
2014, demonstrating increased vitality as compa-
red to overall business activity.
Last year, the business birth rate grew by 6.1% and, 
at the same time, there was a decrease in business 
mortality, with 5.9 businesses closed down for every 
100 active enterprises. The business balance, thou-
gh negative, is an improvement on 2014: -0.7%.
Similar to innovative start-ups, technology intensive 
service businesses are focused mainly in the pro-
vinces of Padua (22.2%), Treviso (19.1%) and Verona 
(18.5%).

Businesses owned by Women and Young 
People
It is interesting to observe the dynamics of certain 
types of business to understand whether events of 
2015 had a different impact based on the characte-
ristics of the business owner. In particular, attention 
is focused on businesses owned by women11  and 
10 Based on the Eurostat – OECD definition of businesses ac-

cording to sector intensity of technology and knowledge, there 

are: knowledge intensive technological services (Codes H53, 

J68, J60, J61, J62 and J63 of the ATECO 2007 classification); 

knowledge intensive market services (Codes H50, H51, L68, M69, 

M70, M71, M73, M74, N77, N78, N80, N81 and N82 of the ATECO 

2007 classification) and knowledge intensive financial services 

(Codes K64, K65 and K66 of the ATECO 2007 classification).
11 According to the definition by the Osservatorio dell’Impren-

ditoria Femminile (Women’s Enterprise Observatory), these are: 

individual businesses with female owners; partnerships or coo-

peratives in which the majority of shareholders are women or 

the majority of capital shares are owned by women; joint-stock 

companies in which the majority of members of the administra-

tive body are women or the majority of capital shares are held 

young people, 
whose develop-
ment is promo-
ted and often 

co- funded by different institutional entities active 
in the region.
Of the 437,130 active businesses in Veneto in 2015, 
87,272 are female-owned, an increase of almost 
one percentage point as compared to 2014, indi-
cating the more dynamic nature of this type of en-
terprise with regard to the overall trend in business 
development in Veneto. The birth rate decreased 
slightly in 2015: there were 8.6 new businesses for 
every 100 active enterprises; at the same time, the 
business mortality rate was reduced to 7.9 per 100 
active enterprises. Therefore, the businesses balan-
ce for female-owned enterprises improved by 0.8% 
as compared to 2014.
The main legal form of female-owned businesses 
is sole-proprietor firms (68.8%); this is followed by 
joint- stock companies (15.6%) and partnerships 
(14.3%). Businesses are concentrated mostly in the 
tertiary sector (68.6%), in particular in the commerce 
and accommodation and catering sectors (35.7%). 
However, the share of female-owned enterprises in 
manufacturing and construction decreased to 9.5% 
and 3.2% respectively.
In terms of dynamics, the tertiary sector is the dri-
ving force behind the expansion of female-owned 
enterprise, up by over 1% as compared to 2014: 
education ended the year with a strong increase 
of 7.1%, followed by financial and insurance com-
panies and business services, up by 4.6% and 4.3% 
for the year. The health and social care sectors also 
achieved a good performance, as well as sports 
and entertainment, both up by over 3 percentage 
points on the previous year. Commerce, the sector 
with the largest share of female-owned businesses, 
remained essentially unchanged as compared to fi-
gures in 2014.
As far as concerns the impact of female enterprise, 
in comparison with other regions, Veneto, with a fe-
male enterprise rate12 of 20%, is below the national 
average of 22.4%. In general, the rate is higher in 
the South, in particular in Molise (29.5%), Basilica-
ta (27.9%) and Abruzzo (26.7%), than in the North, 
such as Trentino Alto Adige (17.8% and Lombardy 

by women; consortia made up by 51% or more of businesses 

owned by women as defined above.
12 The female enterprise rate is equivalent to the percentage of 

businesses registered as “female-owned”.

Positive trend of 
female-owned 

businesses in Veneto…
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down. The balance remains positive, however, at 
+11.6%.
Around 80% of “Under 35” businesses have the le-
gal form of sole-proprietor firm, the simplest form 
to set up when starting out as self-employed. The 
impact of young enterprise is greater among mi-
cro-enterprises, in particular those with 1 worker, 
with a share of over 10%. Moving up in categories 
of size, the incidence of young enterprise tends 
to decrease, until it disappears among businesses 
with more than 500 workers. The business sectors 
in which “Under 35” enterprises are most active are 
commerce (25.8%), construction (18.4%) and ac-
commodation and catering services (10.6%). They 
are less common in manufacturing (8.4%) as com-
pared to “senior” enterprises (12.9%).

Fig. 2.4.8 – Percentage impact of young enter-
prise according to business activity. Veneto (*) 
– Year 2015
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Analysis of the economic situation reveals that en-
terprises within the sport and entertainment sector 
ended the year with significant growth of 7.5% as 
compared to 2014; there was also a good perfor-
mance by financial and insurance companies and 
by the transport sector, which increased by 3.7% 
and 3.2% respectively. Commerce, a popular sector 
among “Under 35” businesses, decreased by 2.4% 
as compared to 2014, but the greatest difficulties 

(19.0%).

Fig. 2.4.7 – Percentage impact of female-owned 
businesses according to business activity. Vene-
to 
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foCamere data

It is also interesting to examine, as well as gender, 
the age of our business owners and, in particular, 
how successful young Veneto people manage to 
be in business. The Osservatorio sull’imprenditoria 
giovanile (Young Enterprise Observatory) gives a 
definition of “young enterprise”: a sole-proprietor 
firm with owner under 35 years of age, a partner-
ship that has a majority of partners of under 35 ye-
ars of age; a joint-stock company in which the ave-
rage age of the shareholders and administrators is 
below 35 years.

In Veneto, the-
re were 36,978 
active young 
enterprises in 
2015, a decrease 
of almost three 

percentage points as compared to 2014. The tur-
nover for this type of business is high, with young 
enthusiasm not always matched by appropriate me-
ans, markets and experience: in 2015, there were 
21.4 new businesses for every 100 active enterpri-
ses and 9.8 of every 100 businesses were closed 

…with greater 
difficulties recorded 

for “Under 35” 
enterprises
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were noted in the construction sector, with a fall of 
11 percentage points.
In comparison with other regions, the impact of 
“Under 35” enterprise is below average, with 8.5%, 
as with the rest of the North-east, in contrast with 
southern regions, in particular Calabria (15.2%), 
Campania (14.3%) and Sicily (13.7%).

Veneto Handcrafts
Craftsmanship is the flagship of the Veneto eco-
nomy: with 131,601 businesses active in 2015, 9.7% 
of the national total, Veneto is the third most impor-
tant region for number of active handcraft enter-
prises, behind only Lombardy and Emilia-Romagna. 
Notwithstanding the quality of products, busines-
ses continue to close: in 2015, there was a decrease 
of 1.3% as compared to 2014, in line with the natio-
nal trend of -1.6%.
Again, in 2015, it is the sectors associated with 
services that contribute to the growth in Veneto 
handcrafts, mainly business services, with +3.8%, 
and the accommodation and catering sector, with 
+1.2%. The construction sector, manufacturing in-
dustry and transport sector, which together repre-
sent over 70% of regional handcrafts, continued to 
decline, with -2.8%, -1.6% and -1.4% respectively, as 
compared to 2014. However, there were positive in-
dications from the commerce sector, which, for the 
first time since the start of the financial crisis, ended 
the year with a slight increase.
 
Tab. 2.4.1 – Handcraft businesses: number, sha-
re and annual percentage variation according to 
business category. Veneto – Year 2015

Number Share % var.

Construction 50,781 28.6 -2.8

Manufacturing 
ind.

34,731 26.4 -1.6

Other social 
and personal 
services

16,892 12.8 0.2

Transport 9,057 6.9 -1.4

Business 
services

7,288 5.5 3.8

Commerce 6,818 5.2 0.3

Accommodation 
and catering

4,117 3.1 1.2

Agriculture 1,410 1.1 0.0

Other 507 0.4 -1.2

Total 131,601 100.0 -1.3
Source: Veneto Region Data Processing - Regional Statistical 
System Section on InfoCamere data

2.5	 Tourism: a Positive Result

For Veneto, 2015 brought another tourism record, 
with over 17 million arrivals, one million more than 
the previous year (+6.1%). This was accompanied by 
a significant, though more limited, increase in over-
night stays (+2.3%), which again numbered more 
than 63 million and were just 144,000 below the 
all-time record of 2011.
The Veneto package is multifaceted, including 
tourism, culture, food & wine, identity, landscape 
and territory, capable of satisfying every demand 
in the best possible way. Placing this result within 
the context of the current period of great economic 
uncertainty, it is clear that tourism, once again, is 
the most important sector for the Veneto economy, 
both for directly produced wealth and for the eco-
nomy generated upstream and downstream of tou-
rist activity.

The excellent resul-
ts are the reflection 
of a good year for 
international touri-
sm (+5.8% in arrivals 
and +2.2% in over-

night stays), but also of increased interest among 
Italian customers (+6.7% and +2.4% respectively). 
Positive variations were recorded by both the hotel 
industry (+6.1% in arrivals and +3.9% in overnight 
stays) and the complementary hospitality sector 
(+6.3% and +0.8%).
Among the Italian tourist regions, Veneto has been 
in first place for several years, both in terms of num-
ber of arrivals (15.3% of the national total) and in 
terms of overnight stays (16.4%). Veneto differen-
tiates itself from the other regions for the strong 
presence of foreign tourists, similar only to Lazio, 
Trentino Alto Adige, Lombardy and Tuscany and, in 
particular, for the large proportion of these tourists 
that chooses to stay in facilities other than hotels.
This data provides a detailed image of those who 
spend at least one night in hospitality facilities for 
holidays, business, wellness, therapy, sports, reli-
gion etc. All the data processing disregards, howe-
ver, daily tourism, which plays a significant role in 
our region’s economy.
In terms of so-called “day trips”, we use ISTAT esti-
mates.
Day trips by Italians in Veneto, which numbered 
around 13 million in 2014, include movement outsi-
de of the habitual environment and exclude move-
ment for routine activities, related more to commu

Strong increases in 
numbers of Italian 

and foreign tourists
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Fig. 2.5.1 – Index number (*) of tourist overni-
ght stays (base year = 2005). Veneto – Years 
2005:2015
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(*) Index number = (overnight stays year t / overnight stays base 
year) x 100
Source: Veneto Region Data Processing - Regional Statistical 
System Section on ISTAT data – Veneto Region

ting for work than to tourism.
In order to reach a maximum indication of the num-
ber of people who move around Veneto for travel or 
for recreational or work trips or for any other reason, 
and excluding short-range movement for mobility 
purposes, we can examine the graph below. This 
graph shows the numbers recorded in the different 
periods of the year, with peaks in the 3-month sum-
mer period of July-September, reaching almost 11 
million, with an annual total of over 30 million.

Fig. 2.5.2 – Tourist overnight stays in Italy accor-
ding to region visited and place of origin. Year 
2014
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Source: Veneto Region Data Processing - Regional Statistical 
System Section on ISTAT data

Tab. 2.5.1 - Tourist movement according to place of origin and facility. Veneto – Year 2015
Absolute values in millions

Hotels Other facilitie Total

Arrivals Overnight stays Arrivals Overnight stays Arrivals Overnight stays
Italians 4,2 10,5 1,8 10,5 6,0 21,0
Foreign tourists 7,7 20,5 3,5 21,7 11,2 42,2
Total 11,9 31,0 5,3 32,3 17,3 63,3

Percentage variation 2015/14
Alberghiere Extralberghiere Totale strutture

Arrivals Overnight stays Arrivals Overnight stays Arrivals Overnight stays
Italians 5,9 3,6 8,5 1,2 6,7 2,4
Foreign tourists 6,1 4,0 5,1 0,6 5,8 2,2
Total 6,1 3,9 6,3 0,8 6,1 2,3

Source: Veneto Region Data Processing - Regional Statistical System Section on ISTAT data – Veneto Region
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Fig. 2.5.3 – Flows of overnight stay tourists and 
day trippers according to place of origin and 
quarter. Veneto – Year 2015
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Year 2014
Source: Veneto Region Data Processing - Regional Statistical 

System Section on ISTAT data

Tourist Spending
The border survey by the Bank of Italy provides 
some indication of the revenue from the tourist in-
dustry, not only in relation to hospitality but also to 
the overall spending by foreign tourists once they 
reach the region. It is estimated that spending by 
foreign travellers – in Veneto for any reason and not 
necessarily staying overnight – totalled around €5.2 
billion in 2015, a significant increase on the year be-
fore (+8.2%). This is thanks to the increase in reve-
nue related to holidays (+10.6%), which is the most 
significant, whilst revenue related to work trips de-
creased.
In 2015, foreign tourists that spent one day in our 
region, without staying overnight, spent an average 
of €7513. In almost half of cases, these were travel-
lers on their way to other countries; a third of cases 
were on recreational day trips and 13% were on a 
non-habitual work trip. Those who stay for at least 
one night, but without spending anything for ac-
commodation because they stayed with family or 
friends or in a second home, spend around €60 a 
day. Focusing, instead, on those who stay in a ho-
13 Average spending by tourists not staying overnight, excluding 

only the return travel expenses.

spitality facility, spending varies greatly according 
to the chosen destination. Those visiting cities of 
art have greater financial resources: whilst foreign 

Fig. 2.5.4 – Spending by foreign travellers (mil-
lions of euro at current prices) for travel purpo-
ses (*). Veneto – Years 2011:2015
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(*) This includes spending for accommodation, restaurants and 
bars, purchases, transport in the visited country and other ser-
vices
(a) Visits to family and friends, study, therapy, honeymoons, 
shopping, pilgrimage, etc.
Source: Veneto Region Data Processing - Regional Statistical 
System Section on Bank of Italy data

tourists spent on average €106 a day14 in Veneto 
in 2015, this figure reaches €134 in the cities of art. 
Around 48% of overall spending by foreign tourists 
is devoted to a cultural holiday. Japanese tourists 
spend the most, with an average of €193 a day, fol-
lowed by Americans and Russians. The latter of the-
se spends the most overall for the whole holiday.

“With regard, however, to Italians, considering the 
good recovery of domestic demand in 2015 and 
also taking into consideration movement in relation 
to unregistered buildings, such as second homes 
- a phenomenon especially common in seaside or 
mountain destinations – their spending in the re-
gion is estimated at around €6.2 billion.”15

14 Average daily spending of foreign tourists staying overnight in 

Veneto in a hospitality facility. This spending includes expenses 

for accommodation, restaurants and bars, purchases, transport 

in Italy and other services and excludes expenses incurred to 

travel to Italy.
15 CISET
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Overall, in 2015, tourist spending in Veneto was 
around €11.4 billion, recovering from the lower fi-
gures of recent years to get back up to the values 
of 2011-2012.

Fig. 2.5.5 – Average daily spending by foreign 
tourists who stay in hospitality facilities in Vene-
to (*) according to reason for travel – Year 2015
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(a)	 Wine and food, nature, sports, for cultural or sports 
events
(b)	 Travel with at least one overnight stay in hospitality 
facilities for work, study, purchases, visiting family or friends, 
therapy, religious reasons, honeymoon, etc.
Source: Veneto Region Data Processing - Regional Statistical 

System Section on Bank of Italy data

Fig. 2.5.6 – Spending at destination by foreign 
tourists (*). Veneto – Year 2015
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Veneto in Europe
In the past sixty years, tourism has recorded growth 
rates so high as to become one of the biggest in-
dustries in the world. As is noted by the World Tou-
rism Organisation (UNWTO), over the years, an in-
creasing number of destinations and countries have 
opened up to tourism and invested in its develop-
ment, transforming modern travel into a key factor 
of economic progress.
In 2012, the global number of international tourist 
arrivals surpassed one billion for the first time and 
estimates for 2014 and 2015 are 1,133 million and 
1,184 million respectively. Europe confirms its posi-
tion as leading continent for number of international 
arrivals (51.4% of the global total), counting mainly 
on three strong points: cultural heritage, variety of 
landscape and quality of products offered. Thus 
far, data comes from UNWTO, the only information 
that enable the comparison among countries all 
over the world in terms of international tourist arri-
vals; only those who visit and stay overnight in a fo-
reign country are counted, excluding resident data. 
This is important data for the economy, insofar as 
foreign tourism brings wealth to the economic sy-
stem in the form of added spending in the country.
Comparing the EU states, Italy is clearly a strong 
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tourist attraction, reaching second place in 2014 in 
terms of international tourism (behind Spain), thanks 
to over 51.6 million foreign arrivals, corresponding 
to almost 187 million overnight stays. Our country 
loses this position when national travellers are in-
cluded in the calculations, dropping to 4th place for 
arrivals and 3rd  for overnight stays, behind Spain 
and France.

Veneto, too, achie-
ves its highest po-
sition among Euro-
pean regions when 
it comes to foreign 

tourism, sitting in 3rd place for arrivals (after Île-de-
France and Cataluña) and 6th place for overnight 
stays. In the European rankings based on overall 

flows, resident and non, Veneto is 5th for number 
of arrivals and 6th for overnight stays, preceded 
by the coastal regions of Spain and Croatia, cha-
racterised, among other things, by longer average 
holidays.

Predictions for 201616

CISET (International Centre of Tourist Economy 
Studies) estimates that international tourist flows in 
Veneto will increase in 2016 by 3.4% as compared 
to 2015, confirming wholly positive dynamics for 
Veneto tourism.
These predictions express the good regional per-
formance on the international market, in view of 
global growth predictions estimated by UNWTO at 
+4% for 2016, notwithstanding the economic and 
geopolitical turbulence. The best performances are 
confirmed among advanced economies, whilst the 
dynamics of emerging countries see a reversal in 
recent trends, with slowdown even on the tourist 
front, strongly tied to the same countries’ econo-
mic trends. In terms of the Eurozone, the definitive, 
though still weak, emergence from the recession 
and the consequent recovery of consumption has a 
positive impact on the climate of confidence, favou-
ring the inclination towards tourist activity, above 
all in Central and Northern European markets.
Looking in more detail at the predictions according 
to place of origin, the most dynamic is the non-EU 
area, from which is predicted an increase in tou-
rist flows to Veneto of +5.7% in 2016, thanks above 
all to the US market (+12%) and Japanese market 
(+3.3%). Flows from Latin America, however will 
be weaker. These are followed by Northern Euro-
pe (+2.7%) and Central Europe (+2.9%). Flows from 
Mediterranean Europea are predicted to grow by 
+2%.
In terms of destination, as with recent years, cities 
of art will remain the outstanding leader on the 
international tourism front, with growth of +4.4% 
in 2016. These will be followed by lakeside desti-
nations, with +2.9%, coastal locations, with +2%, 
together with thermal springs (+2.1%) and, in last 
place, mountain destinations with +1.4%.

16 CISET

Veneto is 5th 
region in Europe 

for total number of 
tourists

Tab. 2.5.2 – Positioning in the rankings for arri-
vals and overnight stays. Italy and Veneto – Year 
2014

Foreign tourists Total tourists

Arrivals Overnight 

stays

Arrivals Overnight 

stays

Italy among EU 

member states

2nd 2nd 4th 3rd

Veneto among 

European regions

3rd 6th 5th 6th

Veneto among 

Italian regions

1st 1st 1st 1st

Source: Veneto Region Data Processing - Regional Statistical 

System Section on Eurostat data

Tab. 2.5.3 - Rankings of European regions 
according to tourist overnight stays – Year 2014

Overnight stays 
(millions)

Arrivals (mil-
lions)

Average stay 
(nights)

Canarie 94,3 12,1 7,8
Île de France 77,7 35,4 2,2
Catalogna 72,7 21,0 3,5
Croazia 63,3 11,3 5,6
Baleari 63,0 10,1 6,2
Veneto 61,9 16,3 3,8

Source: Veneto Region Data Processing - Regional Statistical 

System Section on Eurostat data
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Tab. 2.5.4 – Predictions for international arrivals 
in Veneto in 2016 according to area of origin

% var. 2016/15

Mediterranean Europe 2.0

Central Europe 2.9

Northern Europe 2.7

Outside Europe 5.7

Total 3.4

Source: CISET – STREP forecasts

Tab. 2.5.5 – Predictions for international arrivals 
in Veneto in 2016 according to tourist destina-
tion

% var. 2016/15

Città d’arte 4.4

Mare 2.0

Montagna 1.4

Lago 2.9

Terme 2.1

Totale 3.4

Source: CISET – STREP forecasts

2.6	 Families Put to the Test

As of 31 December 2014, the resident popula-
tion of Veneto numbered 4,927,596, with a total of 
2,057,227 families with an average of 2.38 mem-
bers.
The persistent low fertility rate, the tendency of 
young people to delay settling down and having 
children, as well as the progressive ageing of the 
population and instability of marriage have pro-
foundly changed the composition of the household. 
Households composed of one person and couples 
without children are on the increase: in 2011, 29.5% 
of households were made up of one person (23.3% 
in 2001), whilst childless couples form 20% of hou-
seholds. Single parent families are also increasing 
in number, usually made up of single mothers with 
children (83%), rising to 196,000 in 2011, 20% more 
than just ten years earlier. At the same time, cou-
ples with children decreased from 47.3% in 2001 to 
42% in 2011 and large families with 5 or more mem-
bers decreased to below 6% in 2011.
Notwithstanding the long period of financial crisis, 

the standard of living of Veneto families remains 
above the national average: annual average hou-
sehold income was €37.763 in 2013, against the 
national figure of €34.866, with a variation, in real 
terms17, of 0.9% as compared to the previous year.
As far as consumption is concerned, last year 
marked the end of a significant period of negati-
ve trends: in 2014, average spending by families 
in Veneto was €2,677 a month (€2,489 nationally), 
the same as in 2013. Despite this, a proportion of 
families are still recorded as being in difficulty: in 
2014, the risk of poverty or social exclusion invol-
ved 16.9% of the population. If compared with the 
European average of 24.5%, or the national ave-
rage of 28.3%, Veneto’s results are lower, though 
the extent of the problem in terms of individuals 
involved must not be overlooked: around 826,000 
people are in serious difficulty, who are unable to 
live according to the standards of today’s society 
and who, in more serious cases, are unable to pro-
vide for the basic demands of living. The increa-
se in the degree of poverty or social exclusion is 
considerable for vulnerable social groups (women, 
children, foreigners). Children under 18 are the age 
range most exposed to the risk of poverty or social 
exclusion (17.5% in Veneto and 32% nationally), a 
risk which, today, also affects strongly the subse-
quent age range of 18-34 years (20.1% against 34% 
nationally). In 2014, in Veneto, 11.6% of the popula-
tion was below the poverty line, 5.5% lived in low 
work intensity households and 4.7% lived in situa-
tions of serious material deprivation, i.e. forced to 
do without goods or services that the majority of 
people have available. Whilst the washing machine, 
television, telephone or car are now available to al-
most everyone, almost 8% of the population does 
not have the money to eat a protein-based meal 
with meat, fish or equivalent at least once every 
two days, 30% is unable to cope with an unforese-
en expense of around €800 and 37% cannot afford 
one week of holiday per year.

Despite the fact 
that 92% of hou-
seholds in Veneto 

declare themselves satisfied or very satisfied with 
their housing situation and that around 85% own 
their own homes, a sign of widespread affluence, 
there are those who find it difficult to cope with 

17 Annual percentage variation is calculated at constant prices, i.e. 

considering past income as though it had the same purchasing 

power as 2013 income.

Housing exclusion
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housing-related expenses and find themselves in 
situations of real deprivation.
Over recent years, the housing problem has spre-
ad, affecting even the so-called “grey band” of the 
population, i.e. those who, based on accrued inco-
me, do not qualify for public housing, though nor 
do they have the possibility of accessing the free 
market.
In 2014, 7.9% of the population in Veneto declared 
themselves behind in payments of rent, mortgage 
or household bills and 9.5% are unable to afford 
adequate heating. The housing problem is even 
more serious for almost 355,000 people, 7.2% of 
the population, who find themselves in situations 
of serious housing deprivation, that is to say that 
they live in inadequate accommodation because of 
overcrowding and due to serious structural limita-
tions, damp problems or poor lighting. These are 
mainly families living in rented and dated housing: 
young people and couples with children, single-pa-
rent families and people with poor qualifications.
The situation in Veneto, although worsening over 

time (housing deprivation was below 6% in 2008), 
is better than the national average (9.7%) but worse 
than that of the EU (5.1%), especially if considering 
the 15-country European Union (3.3%).
Among the most serious forms of housing insecuri-
ty is the risk of losing the home due to eviction: in 
2014, 4,937 eviction notices were issued in Veneto, 
one in every 415 resident households and, in 97% 
of cases, it was due to payments in arrears.

2.7 Work in Veneto: More Leading 
Players than Extras

The reduction in poverty can only come principally 
from an improvement in the conditions of the labour 
market. Indeed, during the recession, there was a 
strong increase in the proportion of those who are 
poor despite being in work, increasing the risk of 
social exclusion. It is not enough to create more 
jobs to reduce poverty. Employment must also be 
relatively well paid and must not involve many pe-
riods of unemployment; in addition, a good, stable 

Tab. 2.6.1 - Indicators of social deprivation: percentage of people according to type of deprivation. 
Veneto. Italy. EU-28 – Year 2014

Veneto Italia 28UE

Risk of poverty or social exclusion (a) 16.9 28.3 24.5

Risk of poverty (b) 11.6 19.4 17.2

Low work intensity (c) 5.5 12.1 11.2

Serious material deprivation (d) 4.7 11.6 9.0

unable to afford a washing machine n.s. 0.3 1.1

unable to afford a colour television n.s. 0.2 0.4

unable to afford a telephone n.s. 0.1 0.6

unable to afford a car n.s. 2.4 8.4

unable to afford a protein-based meal at least once every two days 7.9 12.6 9.5

unable to cope with an unforeseen expense 30.0 38.8 38.9

unable to afford one week of holiday per year away from home 36.7 49.5 36.9

behind in payments of bills. rent. mortgage or other type of loan 7.9 14.3 12.8

unable to afford adequate heating 9.5 18.0 10.2

Serious housing deprivation (e) 7.2 9.7 5.1

a) People who find themselves in at least one of the following three situations: available income below the poverty threshold; live in a 
situation of serious material deprivation; are low work intensity.
(b) People who live with an equivalent household income below the poverty threshold. i.e. 60% of the average equivalent national 
income after social transfers.
(c) People under 60 years of age who. in the previous year. worked less than 20% of their potential.
(d) People who live in families forced to live with at least four privations of the nine listed in italics.
 
(e) People who live in over-crowded accommodation and who have one of the following problems: lack of inside toilet. lack of a shower 
or bath. lack of windows. doors or roof. damaged flooring or damp and problems of poor lighting.
n.s. = Estimate not significant due to low sample number.
Source: Veneto Region Data Processing - Regional Statistical System Section on Eurostat and ISTAT data
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job, offers greater opportunities to the individual, 
provides increased security and allows him to plan 
for the future.

More Stable Jobs, More Connected to 
Society
In recent years, there have been numerous new re-
gulations regarding the labour market.
After the labour reform developed by the Labour 
Minister, Ms Fornero, and the subsequent amend-
ments and additions made by the Letta Govern-
ment, the Renzi Government outlined a new pro-
gramme of reforms concerning the Labour and 
Welfare Market, focused on the Jobs Act. By chan-
ging the rules of entry for new employees, aboli-
shing certain insecure types of employment and in-
creasing the range of cover of the social safety net, 
which now reaches even workers with discontinuo-
us professions, an important step is taken towards 
the harmonisation of rules between different pro-
fessional categories and towards a reduction in the 
dualism of contracts between permanent and tem-
porary contract workers. The tax benefits for hiring 
new employees with permanent contracts, intro-
duced by the 2015 stability law, which can also be 
used for the transformation of temporary contracts 
to permanent contracts, according to the INPS (na-
tional social security institute) circular of 29 January 
2015 (no. 17), should convince business owners to 
hire under permanent contract and provide a new 
boost for the economy. This is accompanied by the 
implementation decree regarding the “increasing 
protection” contract and the new amendment to 
the individual contract termination regulations (that 
implements, in part, that foreseen by the Jobs Act). 

According to Vene-
to Labour data (of 
4 February 2016), 
there has been evi-

dent and significant growth in hiring on and tran-
sformations to permanent contracts; in 2015, there 
were around 146,000 people hired, almost twice 
the number of the year before, and around 59,500 
transformations, an increase of 63.9% on 2014. Tran-
sformations include, as well as moving from tempo-
rary to permanent contract, with count for 93% of 
all transformations in 2015, the definitive hiring of 
apprentices who have finished training. There was 
a sharp increase in December, linked to the choice 
to bring forward new contracts and transformations 
in order to make use of the contributions incentive 
envisaged for 2015, due to the fact that the 2016 

stability law reduced both the amount (from €8,060 
to €3,250 a year) and the duration (from three to 
two years); the effects of these reduced incentives 
will need to be examined a few months in to 2016.
At the same time, hiring on temporary contracts 
slowed down, whilst the extension of such con-
tracts increased; it is to be recalled, that the rea-
sons behind the majority of hiring on temporary 
contracts are not compatible in the case of perma-
nent contracts, such as replacements or seasonal 
work, typical of the tourist sector, which holds a 
very important role in our economy.

Fig. 2.7.1 – People hired on permanent contracts 
and transformation from temporary and ap-
prentice contracts to permanent contracts per 
month (*). Veneto – Years 2015 and 2015
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New hiring Transformations 

(*) To be borne in mind that the fall in numbers hired in the final 
months of 2014 was partly motivated by delaying hiring in order 
to benefit from the incentives foreseen by the 2015 stability law, 
then under discussion.
Source: Veneto Region Data Processing - Regional Statistical 
System Section on Veneto Labour processing on SILV data (ex-
tracted 4 February 2016)

In turn, the terminations of temporary contracts in-
creased as compared to a year ago, but not to a 
great degree (+7.9%). From this, the overall result 
of the dynamics of hiring/transformations/termina-
tions gives a positive balance of over 57,000 units, 
as compared to corresponding data from 2014 of 
-20,000 units. For more detailed analysis of the re-
sults, it must be taken into account that the decrea-
sing balance of the final months of 2014 was also af-
fected by the increase in terminations in December, 
which was determined by the bringing forward of 
terminations in order to benefit from the old regula-

More permanent 
contracts in 2015
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tions on the duration of mobility allowances, whilst 
the fall in numbers hired in the final months of 2014 
was in part motivated by delaying hiring in order to 
benefit from the incentives envisaged by the 2015 
stability law, then under discussion.
 
Fig. 2.7.2 – Monthly balance (*) of permanent 
contracts. Veneto – Years 2014 and 2015
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(*) Balance = Numbers hired + Transformations from Temporary 
and Apprentice Contracts – Terminations It must be taken into 
account that the decreasing balance of the final months of 2014 
was also affected by the increase in terminations in December, 
which was determined by the bringing forward of terminations 
in order to benefit from the old regulations on the duration of 
mobility allowances, whilst the fall in numbers hired in the final 
months of 2014 was in part motivated by delaying hiring in order 
to benefit from the incentives envisaged by the 2015 stability 
law, then under discussion.
Source: Veneto Region Data Processing - Regional Statistical 
System Section on Veneto Labour processing on SILV data (ex-
tracted 4 February 2016)

In Veneto: Little Variation in the Employ-
ment Situation…
Therefore, 2015 ended by leaving 2016 with signifi-
cantly more consistent stock in terms of permanent 
employment contracts; but the true testing ground 
will be the length of time for which this phenome-
non will last.
According to data from the workforce survey con-
ducted by ISTAT, employment rose in Italy for the 
second year in a row: in 2015, there were 22,464,753 
employed, an increase of 185,836 on the year be-
fore, or +0.8%, a superior variation to that even of 
ten years ago (+0.3%). Consequently, over the cour-
se of the year, the rate of employment in Italy for 
people of between 15 and 64 years of age grew 
from 55.7% to 56.3%, an improvement due mostly 
to men, as well as to the persisting figures of those 

remaining in employment among the over-50s. On 
the other hand, our region suffered a decrease in 
employment, due mainly to a fall in the female com-
ponent18: in 2015, there were 2,051,552 employed 
of 15 years or over, 0.7% less than a year ago. That 
notwithstanding, the unemployment rate remains 
almost unchanged, moving from 63.7% in 2014 to 
63.6% in 2015.
In detail, it is revealed that, in Veneto, there is a 
marked decrease in self-employed workers of -1.7% 
as compared to the previous year, which concerns 
men in particular (-1.9%), whilst the fall in number 
of employees (-0.3%) is led exclusively by women 
(-1%). The main decrease is in part-time workers and 
women in particular: consequently, in 2015, full-ti-
me workers make up 34.1% as compared to 34.6% 
in 2014, whilst male workers go from 6.3% in 2014 
to 6% today.
The rate of employment among 20-64 year olds 

in Veneto is also 
slightly lower than 
the year before, at 

68.3% (68.4% in 2014), though Veneto is still in six-
th position among Italian regions and is already in 
line with the target set by the Italian government 
for the Europe2020 strategy, of between 67% and 
69% to be reached by the year 2020; the target on 
a European level is 75%, which has already almost 
been reached by Trentino Alto Adige, which recor-
ded 74% in 2015.

…but unemployment has fallen
After seven years, unemployment has finally fallen
However, the main feature of 2015 is that, after se-
ven years, unemployment in Italy has finally fallen 
and in significant measure: around 203,000 fewer 
people are in search of work, 6.3% fewer than in 
2014. Consequently, the rate of unemployment has 
fallen from 12.7% to 11.9%, in particular thanks to 
the fall in numbers of women out of work, with a de-
crease in rate of over one percentage point; though 
it must be pointed out that the greater decrease in 
female unemployment is connected to a rise in the 
rate of inactivity, which fell, instead, for men.
Unemployment fell almost all over Europe: the EU-
28 rate in 2015 was 9.4%, as compared to 10.2% 
in the previous year. The best situation is found in 
Germany, where fewer than 5 people are in sear-
ch of employment for every 100 in the work for-

18 This data must be read together with data on unemployment 

and inactivity that is found in the following paragraph.

Towards the 
Europe2020 target
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ce (4.6%), whilst, although making progress, life is 
particularly difficult in Greece and in Spain, with 
recorded unemployment rates of 24.9% and 22.1% 
respectively.
And in Veneto? In our region, although there has 
been a decrease in the number of those in employ-
ment, the number of people looking for work has, 
however, fallen by 6.2% as compared to 2014, to 
156,629.

The rate of 
u n e m p l o y -
ment fell 
from 7.5% in 
2014 to 7.1%, 
once again 

the second lowest value among Italian regions, 
behind Trentino Alto Adige, with the worst perfor-
mances in Calabria and Sicily.
However, certain elements related to this decrease 
in unemployment must be pointed out.

This decrease in 
unemployment 
is caused only 
by the fema-
le component, 
with a fall in fe-

male unemployment of over 12% over the course 
of a year, whilst the number of unemployed men 
actually increased. These figures, related to em-
ployment, which recorded no changes in terms of 
male employment and, instead, a significant decre-
ase in female employment, are reflected in the rate 

of unemployment, which showed a slight increase 
among men and a notable decrease among wo-
men. Therefore, what emerges is that it is actually 
the female work force of 15-64 year olds that de-
creased in size, i.e. the total number of employed 
and unemployed women, thus causing an increase 
in the number of inactive women and the relative 
rate of inactivity, which reflects, therefore, upon the 
rate of unemployment.

Tab. 2.7.1  - Rate of employment among 15-64 year olds (*) according to gender. Veneto and Italy – 
Years 2005:205

Veneto Italy
male female total male female total

2005 75.9 53.1 64.6 69.7 45.4 57.5
2006 76.8 53.5 65.3 70.4 46.3 58.3
2007 77.1 54.0 65.7 70.6 46.6 58.6
2008 77.0 55.7 66.4 70.1 47.2 58.6
2009 75.0 53.9 64.6 68.5 46.4 57.4
2010 75.1 53.5 64.4 67.5 46.1 56.8
2011 74.8 54.9 64.9 67.3 46.5 56.8
2012 74.8 55.0 64.9 66.3 47.1 56.6
2013 72.7 53.3 63.1 64.7 46.5 55.5
2014 72.9 54.5 63.7 64.7 46.8 55.7
2015 73.2 54.0 63.6 65.5 47.2 56.3

(*) Employment rate = (Employed 15-64 year olds / Reference population) x 100 Source: Veneto Region Data Processing - Regional 
Statistical System Section on ISTAT data

Unemployment also 
falls in Veneto, the 

second region for lowest 
values…

…but this reduction is 
influenced by female 

inactivity

Tab. 2.7.2 - Rate of unemployment (*) according 
to gender. Veneto and Italy – Years 2005:2015

Veneto Italy

male female total male female total

2005 2.9 6.2 4.2 6.2 10.0 7.7

2006 2.4 6.6 4.1 5.4 8.8 6.8

2007 2.0 5.3 3.4 4.9 7.8 6.1

2008 2.3 5.1 3.4 5.5 8.5 6.7

2009 3.5 6.3 4.7 6.7 9.2 7.7

2010 4.4 7.4 5.7 7.5 9.6 8.4

2011 3.9 6.3 4.9 7.5 9.5 8.4

2012 5.5 7.7 6.4 9.8 11.8 10.7

2013 6.1 9.6 7.6 11.5 13.1 12.1

2014 5.7 9.8 7.5 11.9 13.8 12.7

2015 5.8 8.8 7.1 11.3 12.7 11.9

(*) Employment rate = (People seeking employment / Workforce) 
x 100
Source: Veneto Region Data Processing - Regional Statistical 
System Section on ISTAT data
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In detail, there are a lot fewer active 15-24 year old 
young women, perhaps because they are more in-
clined to stay on at school and delay entering the 
labour market (this is taken up further on in the 
discussion on youth unemployment and NEETs); 
however, activity also decreased among 25-44 year 
old women. In contrast, it increased in women over 
65.
Finally, it must be taken into consideration that, 
between 2013 and 2014, female inactivity fell by 
almost 4% and that, in 2015, women recorded as 
inactive were still fewer than the number recorded 
two years earlier.

Tab. 2.7.3 - Main indicators of the labour market. 
Veneto – Difference between 2015 and 2014 (*)

male female total

Employed 15-64 years of age 0.0% -1.2% -0.5%

Unemployed 15+ years of 
age

1.7% -12.3% -6.2%

Workforce 15-64 years of age 0.1% -2.3% -1.0%

Inactive 15-64 years of age -2.2% 2.7% 0.9%

Rate of employment 15-64 
years of age	

 +0.3 
points %

 -0.5 
points %

 -0.1 
points %

Rate of unemployment 15+ 
years of age

 +0.1 
points %

 -1.0 
points %

 -0.4 
points %

Rate of inactivity 15-64 years 
of age

 -0.4 
points %

 +1.2 
points %

 +0.4 
points %

(*) The first four indicators express the percentage variation 
between 2015 and 2014, given that they are relative to absolute 
values. The other three indicators, however, are the differences 
between 2015 and 2014 in percentage points because they refer 
to rates
Rate of employment = (Employed 15-64 year olds / Reference 
population) x 100 Rate of unemployment = (People seeking em-
ployment / Workforce) x 100 Workforce = Employed + Unem-
ployed
Rate of inactivity = (NON workforce / Reference population) x 
100
Source: Veneto Region Data Processing - Regional Statistical 
System Section on ISTAT data

Veneto’s Good Performance
Given all of the 
above, it must 
be underlined 
that four of Ve-
neto’s provinces 
are placed within 

the first fifteen in terms of lowest rate of unemploy-
ment: in particular, Vicenza, with a rate of two per-
centage points lower than the previous year, stood 
at 4.8% in 2015, recording the second lowest index 

among all the Italian provinces; at the same time, 
Vicenza also recorded an increase in rate of em-
ployment of two percentage points
Belluno and Verona follow with an unemployment 
level of 6% and 6.2% in seventh and eighth place 
and finally Venice in fifteenth place with 7.1%, the 
latter figure decidedly lower than the figure for last 
year (over 2 percent less). Moreover, Belluno has 
always recorded good trends in job market partici-
pation and this year it has improved further, going 
on to occupy the third place in the classification of 
Italian provinces with the highest employment rate 
(68.3%).
In detail, after the excellent performance of last 
year, the situation is slowing in Verona and unem-
ployment has started to increase while employment 
is decreasing; similar results were found in Padua.  
Conversely, in Rovigo the situation is recovering. 
Finally, in Treviso and Venice, as well as unemploy-
ment decreasing, employment is increasing.

Young people: how to connect to the 
working network
Young people are certainly those must affected by 
the current employment crisis: in recent years youth 
unemployment has greatly and progressively incre-
ased, making young people feel increasingly like 
extras in the job market rather than protagonists. 
Not being able to get into work, remaining too long 
out of the working network and therefore being di-
sconnected from society increases malaise and the 
risk of exclusion.

Fortunately in 2015 
the youth unem-
ployment rate finally 
came to a standstill: 
in Italy, after seven 

years, unemployment is also falling among young 
people so much so that the percentage of unem-
ployment between those aged 15 and 24 went 
from 42.7% in 2014 to 40.3% in 2015, in any case 
still double the recorded EU average (EU28 20.4%). 
Once more it is Germany to bring home the trophy 
among the 28 nations of the European Union, for 
the lowest unemployment (7.3%), while Greece 
and Spain showed the worst conditions (49.7% and 
48.3% respectively). In our country, the situation is 
particularly sever in the South where, in many re-
gions, the youth unemployment rate exceeds half 
of the population of this age: the worst case was 
detected in Calabria where 65.1% of young people 
searching for work can’t find it, followed by Sardi-

Vicenza has the 
second lowest rate of 
unemployment among 

Italian provinces

After seven 
years youth 

unemployment in 
Italy is decreasing…
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nia, Sicily, Campania and Puglia with rates equal to 
56.4%, 55.9%, 52.7% and 51.3% respectively. The 
most worrying thing is that, although there are 
many regions that have recorded a marked fall in 
unemployment in the last year, others, like Sardi-
nia or Calabria, are still the scene of an increase of 
unemployed young people.

Fortunately, in our region 
youths continue to have 
fewer problems. In fact, 

Veneto maintains the lowest unemployment levels 
in Italy along with Trentino Alto Adige: with a rate 
of 24.7% in 2015, finally down after seven years by 
three percent compared to the previous year, Vene-
to is in second place for the lowest unemployment 
values in 15-24 year olds in the rankings of Italian 
regions (Trentino Alto Adige is still first with 17%).
It should be noted, however, that the greater re-
duction in unemployment in young people aged 
15-24, in Italy and even more so in Veneto, is as-
sociated with a fall in activity and a significant in-
crease in the rate of inactivity (in Veneto, up +2.7 
percent compared to the previous year, in Italy
+1). Furthermore, while in 16 out of 20 regions the 
unemployment rate of those aged 15-20 is also de-
creasing, so much so that the average Italian figu-
re went from 31.6% to 29.9% in a year, in Veneto, 
however, there was an increase from 18% to 18.4%, 
in any case the second lowest rate in Italy.
What’s hiding behind this? Let’s try and explain.
When reading the data related to 15-24 year olds 
it emerges that for this population bracket in Vene-
to, between 2014 and 2015, both the share of em-
ployed and NEETs (Not in Employment, Education 
or Training) are decreasing.

Fig. 2.7.3 - Youth unemployment rate (*). Veneto 
and Italy - Years 1995+2015
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(*) Youth unemployment rate = (Young people aged 15-24 lo-
oking for work / reference workforce) x100
Source: Veneto Region Processing – Directorate of Regional 
Statistical System on Istat data] [...even if the fall in unemploy-
ment is associated with a rise in those not seeking work ...

However, this cor-
responds with an 
increase in the por-
tion of the 15-24 
year old populating 
attending a study 

or education programme: compared to 63.1% in 
2014 this value was recorded at 66.5% in 2015. It 
follows that the lower portion of employed persons, 
NEETs and even unemployed persons is replaced 
by young people’s greater choice to continue stu-

Tab. 2.7.4  - Unemployment rate (*) by province. Veneto – Years 2005:2015

2005 2007 2009 2013 2014 2015
Position in Italian 
province rankings 

2015

Verona 4.3 3.3 4.5 5.8 4.9 6.2 8°

Vicenza 3.5 3.5 5.1 7.3 6.7 4.8 2°

Belluno 3.8 2.2 4.3 7.0 7.5 6.0 7°

Treviso 4.2 4.0 4.7 7.3 8.3 7.7 21°

Venezia 4.4 3.0 5.5 8.9 9.4 7.1 15°

Padova 4.3 3.1 4.3 8.6 7.8 9.4 45°

Rovigo 6.3 3.8 3.3 8.5 9.3 8.5 29°

(*) Unemployment rate = (people looking for work/ work force) x100
(**) The ranking is based on the lowest rate of unemployment among all the Italia provinces Source: Veneto Region Processing – 
Directorate of Regional Statistical System on Istat data]

 … in Veneto as 
well

...who are mainly 
continuing 
to study]
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dies, a piece of information also confirmed by the 
growth of students from Veneto registered at uni-
versities if we read the data emanated from the Mi-
nistry of Education, University and Research (in this 
regard see also the first paragraph of sub-chapter 
4.2).

A situation that 
does not arise at 
all if we consider 

the following age bracket of 25-29 year olds. In 
fact, if we analyse the changes that have occurred 
over one year for Veneto youths over a wider age 
bracket, or rather 15-29 year olds, since now there 
is not only data on 25-29 year olds for 2015, we find 
ourselves simultaneously faced with a decrease in 
the rate of employment and an increase in the le-
vels of unemployment and NEET. The differences 
compared to the data available on 15-24 year olds 
are due to the conditions in which 25-29 year olds 
find themselves, youths who now are almost no lon-
ger involved in study programmes and how have 
perhaps even attained tertiary education.

Tab. 2.7.5 - Percentage distribution of young 
people by professional situation and unemploy-
ment rate (*) by age. Veneto - Years 2014 and 
2015

Young people 15-24 
years old

Young people 15-29 
years old 2014

2014 2015 2014 2015

Employed (**) 21.9 20.8 38.0 36.0

Following 
study or 
education 
programmes

63.1 66.5 45.2 47.0

Neet (***) 15.0 12.7 16.8 17.0
Total young 
people 100.0 100.0 100.0 100.0

Unemployment 
rate 27.6 24.7 18.0 18.4

(*) Unemployment rate = (young people seeking employment 
/ reference work force) x100 (**) This percentage expresses the 
youth unemployment rate. In fact, the employment rate is
given by the following formula: (those employed of an age 
bracket/population for the same age bracket) x100
(***)Young people not in employment, education or training
Source: Veneto Region Processing – Directorate of Regional 
Statistical System on Istat data]

It is mainly young people who enter into the job 
market looking for their first job or a new job becau-
se the last one ended, in part also young people 
who do not have a job and at the same time aren’t 
looking for one and are therefore inactive. Are they 

discouraged in the face of a society that seems to 
offer little or are they not willing to do a job just 
to be in work, maybe they can allow themselves to 
wait, secure in their family home.
In this regard data on NEET 25-29 year olds from 
recent years may suggest other considerations, 
especially if we consider that NEETs can be divided 
into unemployed and inactive.
In 2014 in Veneto the number of young people in 
this age bracket neither in education nor working 
decreased by more than 13% compared to the pre-
vious year in the face of the increase recorded in 13 
of the 20 Italian regions, such a significant increase 
to make Veneto the region with the lowest portion 
of NEET 25-29 year olds in Italy.

The situation is the 
opposite in 2015, or 
rather this time in 
the face of a decre-
ase of 25-29 year 

olds outside of the scholastic and working network 
for more than half the regions, Veneto showed an 
increase of 22.6% going from a portion of NEET in 
the reference population of 1.8% in 2014 to 4.3%.
In summary, we need to consider that Veneto has 
some of the lowest unemployment rates compared 
to almost all other Italian regions whether consi-
dering the population bracket of 15-24 year olds, 
15-29 year olds or 25-34 year olds. Furthermore, 
the trends in the employment rate are also good 
since Veneto occupies the first place in the regional 
ranking of the highest levels of employment, with 
36 out of 100 15-29 year olds and 72.5 out of 100 
25-34 year olds employed. And finally, compared 
to almost all the rest of Italy, there are less youths 
at home as NEET in Veneto with only Trentino Alto 
Adige ahead of us.

Supporting the network of social safety 
nets

One of the aims 
of the Jobs Act is 
the reorganisation 

of social safety nets, with the aim of “ensuring, in 
the case of involuntary unemployment, uniform 
protection related to past contribution of workers, 
rationalising regulation on salary supplementa-
tion and to encourage active involvement of those 
expelled from the job market or benefiting from so-
cial safety nets, by simplifying administrative proce-
dures and reducing non-salary expenses of work” 

The issues faced 
by 25-29 year olds

Veneto youths: 
among the best off 

in Italy

New legislation
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(Italian Law n. 183 of the 10th December 2014). 
With the implementation of Italian Legislative De-
cree 148/2015, the fifth of the decrees applicable to 
the Jobs Act, important innovations are introduced 
on unemployment insurance (CIG) including the 
lowering of the maximum duration (from 36 to 24 
months, with exceptions), the increase of the addi-
tional contribution that enterprises will have to pay 
when they use this instrument, prohibition of unem-
ployment insurance at zero hours (supplementation 
for all workable hours) and the extension of the ran-
ge of beneficiaries to apprentices as well. The or-
dinary unemployment insurance is then extended 
to all industrial and construction enterprises regar-
dless of the number of employees (before it was 
only valid for enterprises with over 15 employees), 
but wage supplementation disappears for shrinka-
ge or suspension of production activities, or if the 
enterprise closes. Furthermore, unemployment in-
surance in derogation is also to be cancelled, even 
if gradually from 2016.
Following the transposition of this decree, INPS 
has planned an authorisation on the CIG “aimed at 
aligning the procedures with the regulatory provi-
sions introduced” (press release by INPS of the 18th 
December 2015). Therefore, the trend of the hours 
authorised in recent months is greatly influenced 
by this block of the months November-December 
2015 and January 2016 and the gradual authorisa-
tion resumption beginning from February 2016.

With this long 
premise, in 2015 
recourse to the 

wage supplementation fund significantly decrea-
sed, both in Veneto and in Italy (both -36%). Howe-
ver, this decrease was recorded even before the 
authorisation block: -37% in Veneto in the period 
of January – October 2015 compared to the same 
period of the previous year; this decrease is mainly 
attributable to the use of the CIG in derogation: if 
in 2014 over 16 million hours of CIG in derogation 
in Veneto, in 2015 little more than 7 million were 
granted (-56%). Ordinary CIG decreased by 23% in 
Veneto and by 28% in Italy and extraordinary ma-
nagement cig decreased by 34% in our region and 
29% throughout the country.
In summary, in 2015 it is estimated that in Veneto 
there are around 35 thousand CIG equivalent wor-
kers, the hypothetical number of unemployed wor-
kers who would have never worked throughout the 
year, compared to 55 thousand in 2014.

Fig. 2.7.4 – Equivalent workers (*) in unemploy-
ment insurance, earnings by type of manage-
ment (**). Veneto – Years 2006:2015
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(*) the number of equivalent workers is obtained by dividing the 
number of hours of unemployment insurance authorised at a 
number of ours worked per person of 1,650 hours. This obtains 
a hypothetical share of unemployed workers who over the year 
would have never worked (**) Please note that there was a de-
crease in the hours of CIG in the months of November and De-
cember 2015, essentially attributable to the authorisation block 
from INPS aimed at aligning the procedures to the regulatory 
provisions introduced following the implementation of Italian 
Legislative Decree 148/2015.
Source: Veneto Region Processing – Directorate of Regional 
Statistical System on Istat data]

As regards dismis-
sals, according to 
data published by 

Veneto Lavoro, up to date as of December 2015, 
604 enterprises activated collective dismissals, for 
a total of 5,340 workers dismissed and inserted into 
list of mobility as per Italian Law 223/1991. Com-
pared to the same period in the previous year the 
enterprises involved decreased by 44% and the 
workers decreased by 49%.
Workers dismissed individually and not following 
collective actions must be added to these: in the 
period January – September 2015 22,515 workers 
were dismissed of which 74% for objective justified 
motives, 12% for cessation of activity and the re-
maining 14% for other causes (justified subjective 
motive, just cause, just cause dismissal). In the first 
nine months of 2015, compared to the same period 
of the previous year, the number of enterprises who 

CIG and…
…dismissals 
decreasing
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dismissed workers decreased, especially the enter-
prises who dismissed workers for cessation of acti-
vities (-12%) even if the number of workers involved 
in total remained almost constant.
Jointly considering collective dismissals and indivi-
dual dismissals, in the first three quarters of 2015 
the number of dismissed workers decreased by 
15% compared to the first three quarters of 2014.

Tab. 2.7.6 - Authorised hours of earning supplement fund (*). Veneto and Italy – Years 2014 and 2015
Italiy Veneto

2015 % change 
2015/14 2015 % change 2015/14

Total hours of CIG 677.321.935 -35.6 57.574.928 -35.9
Of which: ordinary 180.278.899 -28.1 14.512.827 -23.4
            extraordinary 399.554.023 -29.2 35.953.022 -34.4
            derogation 97.489.013 -58.9 7.109.079 -55.8

(*)Please note that there was a decrease in the hours of CIG in the months of November and December 2015, essentially attributable 
to the authorisation block from INPS aimed at aligning the procedures to the regulatory provisions introduced following the 
implementation of Italian Legislative Decree 148/2015.
Source: Veneto Region Processing – Directorate of Regional Statistical System on Istat data]
introdotte a seguito del recepimento del D.Lgs 148/2015.
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